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1 BACKGROUND

The ResortMunicipality of Whistler(RMOWfeatures two majestic mountains, episkiing and snowboarding
terrain, three championshipgolf courses, more than 200 shops, 90 restaurants anbars, a range of
accommodationoptions, a netwak of mountain biking and Nordic ski trails, alpine hiking trails, spas, and
arguably, the bestdownhill mountain bike park in the world.The mountains blend seamlessly witthe
pedestrianonly Whistler Villagejtself a vibranttourism precinctwith a wide variety of amenities designed to
support ourvisitor throughout all four seasons of the year.

As a resort community oapproximately 12,000people, the resident tax base alone does not provide enough
revenue tocontinue todeliver our existingworld-class tourism amenities, aesthetics and experience§he

total averagedaily population of Whistler is over 30,000 people, with visitors representing approximately half

of the daily population on araverageday, and as much as three quarters or more of the pajation on peak

days. Since 1989, theRMOWhas collected incremental hotel tax revenuethrought he Pr ovi nce d s
Hotel RoomTaxLevy (AHRTprogram, and theMunicipal and Regional District Tax ProgratviRDT) program,

and has continued tostrategically invest thesehotel tax revenues to support andow the local tourism sector
inWhisterConsi st ent wi DésigrnatedeAccomnmwdation Areadl &x RegulattiRDTrevenues
continue to beinvested in a range ofmarketing programs visitor services and tourism amenities that support

and help growthe tourism sectorin Whistler.

LocalMRDTinvestments are reviewed each year to evaluate
outcomes and guidedecisiorrmaking. Stakeholderscontinue to
provideinput into the administration of MRDT furls. Annual
performance reports are produced to demonstrate that spending is
aligned with the MRDT program principleend continue tomeet the : )

rescribed purpose of supporting tourism marketingrrograms and AEffective locallevel stakeholder
P ; purp PP ) 9 ; ngrog ) support, and intercommunity
projects. The RMOW and Tourism Whistler workedyether to design collaboration
j[hIS FiveYear Strategic EIanwadmg on Iessops learned from recent 4 £ftorts that are coordinated and
investments, and ensuring thathe Planis designed to meetboth complementary to provincial
short and longerterm objectives for the resortis consistent with marketing strategies and tactics
MRDT Program principles, and is ghied with the multistakeholder AFiscal prudence and accontability.
Economic Planning Initiative program currently guiding resort
community economic planning.

MRDT Program Pniciples

AEffective tourism marketing,
programs and projects

MRDT investmenrd have enabled Whistler to weather global economic challeng@sd grow its resort
economy during trying times. In sptof this success, Whistler will require ongoing investmentsselected
projects and programsto realize future opportunities, mitigate futureisk, and continue todeliver stronglocal
and provincialtourism performance outcomesinvestments in tourismprojects and programsare designed to
producevery high levels of guest satisfactigrwhich is a key metridan tourism marketing and a primary driver
of wordof-mouth referrals In a culture increasingly dominated by social media and usgeneratedmarketing
messages, positive guest experiences are more important than ever

On-the-ground tourism programnvestment through MRDhas allowed Whistlerto market to new audiences
earn significant wordof-mouth referrals from visitors secure media exposure, prowte successful seasonal
campaigns, deliver effective advanced booking offers and cregtesitive marketing partnerships.In addition
to supporting strong destinatiordriven user experiences, aincrease inMRDT funds wilkignificantlyelevate
TourismWhist | e r & sto devie inaemensal marketing and sales initiatives into neand underserved
markets.

Moreover, drategic investment of existingMRDTrevenuesalong withcontributions from the additional one
percent over a fiveyear period will enabléNhistler to augmentits existingfunding fortourism attractions and
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programs The plan for investment over the next five years is designeddapitalizeonWh i st | er 6 s str e
and build onopportunities to maintainand expandits status as a premiere destiation resort.

As such, building on significant demonstrated support for an increase in the MRDT applicable within the
designated accommodation area of Whistler, this Strategic Plan is being submitted to the province to:

1. Apply for an increase in the local RIDT rate to 3% (from current 2% rate)

2. Formalize within the Designated Accommodation Area Regulation the following additional prescribed
purpose, unique to the Whistler Designated Accommodation Area:

Additional Prescribed Purposes

In order to effectivey deliver the tourism product of Whistler, support ongoing growth of the resort economy, drive
positive guest experiences and ultimately continue to support the strength of the broader BC tourism brand, This
Strategic Plan includes the following proposed@endment to the Designated Accommodation Area Tax Regulation
specific to Whistler. I'n addition to the broader MR
programs, and projectso,

The Resort Municipality of Whistler and/o (a) Conference and group business marketing and sales support,

Touism Whistler may spend th¢MRDT]
money paid to it for:

(b) Whistler Conference Centre improvements,
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2 STRATEGIELANNINGCONTEXT
2.1 VISIQN, MISSIONGOAL

Vision and missiorstatement for coreMRDT partners are presented below for reference.

Resort Municipality of Whistler (RMOWYision

Whistler will be the premier mountain resort communiy as we move toward sustainability.

Tourism WhistlenlTW)Mission

To inspire the world to experiencand share Whistleragain and again

Whi stlerds Brand Positioning

While other mountain resort destinatoemay s hare one or more of Whist]
characteristics, Whistler has combined these characteristics in a way that has created an unrivalled
unique mountain culture.

Wh i s t Brand @haracteristics

NATURAL BEAUTA spectacular, natural, westoast wilderness setting

WORLECLASS Avariety of quality accommodatiors, activities, shops, restaurants, barsfestivals and events
VIBRANT AND YOUTHFAyouthfulat t i t ude or vibe reflected in Whistle
ACTIVE AND ADVENTURGAIspirit that isfull of life and energy

GENUINE AND WELCOM ~fdendly, downto-earth peoplewith aninclusive and embracing attitude toward
all guests

Whistler Ecomomic PlanningGoal

This strategic plan forthe MRDT ha been specificallyaligned with the objectives and priorities
establishedthrough a recent/ongoing multi-stakeholdereconomicplanning initiative (EPl)related
policy considerations provincial reguationandt h e muni c i pfaancidl glabréng processes. |

The consultationwith Wh i s tEcomamd ®artnership InitiativéEPI)provided concrete

recommendations on collaboratiorioward sustained economic success and defined guidelines for

evalua i ng i nvestment of MRDT funds to malthat ain and
Economic Partnershignitiative Committeeis composed of representatives from Tourism Whistler,

Whistler Blackcomb, the Hotel Association of Whistler, the RMOW, Whistlerraliiar of Commerce as

well as community membeship-at1arge. Building on a base of key performance data from each of the
partner organizations as a strong policy foundation, together wiim economic planningnodel, the

Committee continues to assessesorttourism planning and uses relevant fact based evidence to

inform ongoing policy and investmendecisiors.

Developed with the input of a wide variety of resort partners, the following goal is the foundation for
t he ¢ o mmedumtelyn@sonomic plannimg initiatives:

A prosperous resort economy that continues to support
a healthy, sustainable resort community;
and remains consistent with our uniquenountain culture.
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Todeliver on the MRDT goals over 2@Ld 2022 and to align with the strategies outliad through the

EPICommitteerecommendationg, proposed MRDF¥unded projects for Whistler are categorized into
the followingfocus areas:

ﬁ 3 Our Guestswhich includes a broad spectrum ofreative, strategic and informedmarketing, as well
e  asall aspects ofthe outreach employedto attract new and returning visitors alike

w
m OurPeople which concentrates ortourism owners, operatorsand the associatedlabour force
required to enable Whistler to operate so successfully throughout all four seasons

A% The Placewhich includes theguest experience being offered, and founded primarily ¢he physical
tourism amenities - natural and built environmentas well as the programs hosted within them

Proposed investments andprojectsarear ef | ect i on of \strategictaligmmerdasnongont i n |
the community, businesses, stakeholders, and government3he collaborative processwith partners

at all levelsis an essential part of the management of the MRDT program, and the foundation to the

overall goal fot h e r eontmued sticcess.

12016 Updated Summanf Key Findings and Economic Planning Report, Economic Partnership Initiative Committee
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Focus AreaVision Statements

Through the strategic planning process, stakeholders considered the followfagure-focusedvision
statements to describethe ideal environment relating to eactiocus area These broader economic
planningvi si ons provide a foundation and framework to

Our GuestsVisitors come to Whistletoe x peri ence and cel ebrate Whi st e
culture, outdoor adventure, and worlglass attractions and hospitality. Investmnts in this area

include creative marketing initiatives, effectively targeting visitors from a range of geograpimarkets

and interest segmentsto support, expand and diversify resort visitation throughout the year.

Tourism Whistler segments gpgraphic narkets using a number of factors, including awareness and
familiarity with Whistler, environmental variables (e.g. economy and exchange rates), barriers t
growth and traveler behavior.

Target Geographic Markets

Leisure Conference/
Markets GroupMarkets

Sustain our Strength

High awareness markets, considerable familiarity Washington State Ontariod Toronto

with Whistler and minimal barriers to growth. British Columbia " .
Significant investment will be made in consumer Ontario British Colunbia
direct campaigns

Invest for Growth Washhgton State
Moderate-high awareness markets, strong affinity U.K. California

for Whistler but some barriers to growth (e.g. Australia Texas

strong competition, travel time). A mix of California Chicago/ Minneapolis
consumer direct and trade investments will be Mexico Colorado
made. Ontariod Ottawa

Develop and Support

Low awareness of Whistler, current barriers to Texas

travel (e.g. visa requirements) but strong potentia Germany

for future growth as the markets develop and any China Eas;lct:)c;?tsat U.s.
travel redrictions are removed. Investment will Brazil

mostly focus on trade relations and partnerships Japan

with industry partners.

Target Produchased Segments

T  Ski/Snowboard 1  Mountain Biking 9 Festivals, Events, &
1 Nordic Skiing 1 Golf Animation
1 Sightseeing / Hiking/ P2P 1 Luxury

Cultural Tourists

OurPeople Attracting and retaining people who take pride in their community are important factors
to delivering memorable guest experiences. Investments in this area are foedson ensuring that
talented and committed community members are ambassadors of Whistler, creating and delivering
first-class guest service experiences.

The Placewhi st | er 6 s c opremised ersawanspiriagsnsunthins; lakes and forests,
and world<class outdoor recreation Investments in this area are focuseth environmental
responsibility, sustainableamenities and facilities, authentic mountain lifestyle eventsplace-based
cultural offerings, and innovative investments in best practicesnsuring Whistler remains a showcase
of our unique mountain culture.
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2.2 SITUATION ANALYSIS

In2013Canadads ranking by tot alh(8.@milionh arivalsanr2000)woal s dr |
17t (16.6 million arrivals in 2013) amongst global travel destin#ons.2 After a few years of fluctuating
growth trends, 2014 international overnight travel to Canada emerged ahead (32rcent) of 2013.

The tourism industry in British Columbia has shown growth since 2004 despite a number of global

shocks, most notablythe global economic crisisThe tourism industry generated $14 billion in

revenues in 2014, an increase of 5.1 percent from 2013 While over half of the overnight visitors

were from the province of B.C., international visitors make up over 40 perceffitvisitor expenditures.

The United States was the largest overnight international market 8rC, making up about 64.7

percent of international visitor volumeDespitetheposi t i ve vi sitation trends
international markets, totalentries to Canada via B.C. are still below those tracked in 2000.

Whistlerhas grown into abustling resort community with yearound visitation and business activity.
Tourism remains overwhelmingly thprimary driver of Whistler's economiengine, supported by
compatible activities thatprovide a healthy diversifiednarketplace. A prosperous resort economy is
built on a range of offerings, includingore recreational activities spas,shopping and dining
numerous festivalsand events, arts and culturalactivities, corporate conferencessport and wellness
retreats.

Based on the economic model developed by Whistler
Economic Planning Systems Inc. in 201&nd updated again in 2018, the following macrdevel

outputs are cesigned to illustrate the relative size, performance and impact of key economic drivers in

the Whistler economy:

Growth Rate*

$1.44 Billion +4.2% Total annual consumer commercial spending in Whistler
$1.53 Billion +5.6% Annual GDP (value added) geneed from consumer spending in Whistler
$500 Million +5.3% Annual tax revenue (federal, provincial and municipal) generated by Whistler
$1.37 Million +5.3% Daily tax revenue generated by Whistler for all levels of government
$881 Million +3.9% Annual burism export revenuegenerated byWhistler

23% +2% Whi stl er 8s p eotaltoarism exgpe reveriue df theeProvince

85% Percentage oftotal consumer spendingn Whistlergenerated by visitors

69% : 31% Proportion of total visitor spending, Witer : Summer

$265 Average destination visitor spending per day

$125 Average regional visitor spending per day

*Annual average growth rate is from 2011/12 to 2014/15.

The Whistler economy supports approximately 15,000 local jofSTEs)with recreation food service
and accommodations representing the largest employment sectofdoreover,more than 75 percent
of jobs are directly related to the tourism sectorvhile most of the remaining employment
opportunities are indirectly related.

After more than adecade of economic turbulence from 9-11 to U.S. recession; from 2008 global

financial crisisto sluggish recovery) 2016 deliveredoneof Wit | er 6 s strongest econ

2Tourism Industry Association of Candudp://tiac.travel/advocacy_global.htm
3 Measuring the value of tourism in British Columbia (2004 to 2014)
42016 Updated Sumary of Key Findings and Economic Planning Report, Economic Partnership Initiative Committee
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record, with the esort enjoying rebound and growth out of destinaticend emerging markets while
maintaining a solid regional base of visitors.

2015-16 Winter PerformanceHighlights

A Winter 2015/16 annual snowfall surpassed 10 metres forle first time since the 2012/13
season, and recorded its fifth highest annual sswfall sincethe 2001/02 season
A Winter 2015/16 wasWhi st |l er 6s best winter on record, with
percent over the previous year
Winter 2015/16 had the most long-haul room nights on record, topping the next highest season
(2014/15) by 8 percent
Winter 2015/16 saw the most regional visibrs ever by oveB percent
In winter 2015/16, 60 percentof all December through April bookings were booked prior to the
November 16early booking offerdeadline.

>

™ >

2016 Summer PerformanceHighlights

A Summer2016 wasWh i s t Usi&st $usimeb on record, with & percentincrease in room nights

A Peak months maintained strong occupancies, while growth was seen primarily in shoulder periods
and midweek dates (identified need periods targeted for growth)

A Both regional aml destination markets hit new room night records

A Growth was seerprimarily in Individual Traveller and Tour Operator/Wholesale busineséth a
slight decrease inconference business

A Growth has come from Canada, U.S., U.K., Germaawggd Mexico

A Continued ircreases in advanced bookings helped to secure room nights in advance of the
summer season

A YearoveryearAverage Daily Rate’ADR increased 9percent, with Revenue per Available Room

(RevPARincreasing byl3 percent

Whistler is seeing a period of growthral positive results generated largely from strategic investments
and forwardthinking actions to build the resoreconomy.The quality of the visitor experiencen
Whistler isabsolutely critical to continued successSatisfaction with the travel experieneis linked to
recommending the destination to others and to the likelihood of bookimgturn visits.
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2.2.1 ANNUAL VISITATION TRENDS

Whistler hosts a total of approximatelg million visitor-days per yeawith destination visitors
representing over halfof total visitor-days annually

Whi stl er s economi estimiodwsitors havelthe digltstespgendindraad GD&
impacts. Several external factors at the macro level can influence the annual visitation numbensd
spending by season in the resortAverage total snowfall and weather instability each season can also
affect both destination and regional visits to the resort.

Further, Whistler hosts a greater portion of international guests than most Canadian resort
communities. International guest emenditures are particularly relevant from a trade balance
perspective as their expenditures represent export revenues within the broader Canadian economy.

Annual tourism export revenues in Whistl@re estimated as follows:

Total annual commercial demandh Whistler $1,440,244,000
Destination visitors $959,212,450
International share (84.4 percent) $809,846,656

Regional visitors $254,178,506
International share (28 percent) $71,154,901

Total International(Export)Expenditure in Whistler $881,001,557

2.2.2 STRENGTHS AND WEAKNESSES

While Whistler is currently experiencing a growtlycle there are several internal factors that can
impact the next five years of this planningeriod. Investments in the resort are designed to capitalize
on our strergths and address where weaknesses can be improved. The following strengths and
weaknesses summarized below Withape the MRDT strategic plan:

Our Guests Our People The Place
e 2
s e M
Winter Visitors were asked:
Whistler Strengths What was the highlight of
Natural AssetdWhi st | er 8s nat urdesl envi yourtrip?
mountains, forests and lakes AThe lovely Village atmosphere,
AChristmas lights in the Village,
Built Environment. in a Natural Set.tir@MuItiple parks providing ﬁ\év‘;lrl](inguetlri?]l:gctihtgsl mglagt;‘(,)r A stroll
access to lakes, rivers, beaches, fields and playgnods. Al real?y loved the atmos%here ofthe
Pedestrian Villag8Unique pedestrian village with winter lighting Village

AThe welithought out Village
AJust walking thru the Village and
Olyrpic Legacie®Whistler Olympic Plaza as a central gathering ﬁkg']rslg a picture with the Olympic

area for activities and eventsas well as sport specific legacies 2017 Annual Visitor Surveys

and summer floral displays
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(Whistler Olympic Park and the Whistler Sliding Centre) attractin

annual events at the national and international level Summer Visitors were asked:
What was the highlight of
your trip?

ABiking around to the parks along the

Valley Trals & Recreational Trall Netwo®A40-kilometer valley
trail connecting the village and parks across the municipalitas

well asa significant network of internationally recognized Valley Trail

recreational trails for mountain biking and hiking. AThe wiole Villages every time |
walked anywhere | pictured John

Conference and CGoup FacilitiedCentral conference centre Montgomery walking with his jug of

attracting groups primarily in spring, summer, fall beer

AThe charming Village atmosphere
Resort Reputatio®Strong awareness and visitation in primary A The availability of a multitude of

. . . trail
markets (B.C., Washington, national Canada, U.K. afAdstralia) Avr\zfove to bike, spend time in the

. . . . Village, swim in the lakes,
Positive Visitor Experien@Strong guest service as measured AThe ?_ost Lake trails

through seasonal surveys 2017 Annual Visitor Surveys

Whistler Weaknesses

Lack of Awareness in Some Markedtower awareness levels in markets with opportunities for growth
(longhaul U.S., Germany, Mexico, Brazil, Japan and China)

Staffing ChallengedTurnover of seasonal staff makes it difficult to maintain resort knowledgend
service education

Aging villageamenitiesdThe village experiencd including the Village Strolt is key to the visitor
experience and requires updates and regular maintenaa to remain a unique and distinguishing
feature for Whistler

Aging parkand trail amenitiesdIncreased demand andvisitor volumesat all waterfront parksand trail
assets placesgreater stress on existingamenities, while increasing visitor volumes createongestion

AgingValley Trail systendlncreasingvisitation levelsresult in bottlenecks in highcongestion areasand
require further trail developments to maintairpositive user experience

Aging conference centramenitiesdAsthe conference and group bainess market segmentcontinues
to be a primary focus for key need periods in Whistler, the aging conference cerameenity can affect
the ability to attract these large groups
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2.2.3 OPPORTUNITIES AND THREATS

Looking ahead to the next five years, the exterhanvironment can put pressure on and shape the
future of the resort. Investments will be reviewed each year and be designed to seize opportunities
and mitigate threats Asummary is providedbelow, with icons to highlight how these issues relate to
the focus areas for the MRDT strategic plan

Our Guests Our People The Place
[ 33 o >
YB3 ) MR

Opportunitiesfor Whistler

e & |ncreased Awareness As Whistler Becomes Part Of Larger Portidlin®016, Vail Resorts
tﬂl@ made a strategic move to purchase Whistler Blackcomb, addinyits already robust portfolio of
resorts that include Vail, Beaver Creek, Breckenridge, Keystone, Heavenly, Park City and the Canyons.

Connected consumerdAc cess t o 0 basats tdbettemufideratdndl aititudes,
behaviours and predictive trend of potential visitors, and enables personalized messaging.

destination, and increasinglytheir recommendations arevisible through multipleonline platforms.

CurrencyFuctuationsdA cheaper dollar generally makes Canada and B.C. more affordable for
visitors, especiallythose from the U.S., Europe, Great Britain and China. As well, within Canada, our
weaker currency should encourage greater domestic travel.

*2
YheS
- 5 Word-of-mouth referralsdReferrals are becominghe key driver for visitoravhen choosing a travel
\L" S
(]

~__ DiversifyingProduct OfferingsdWhistler is adapting its core product offering to capitalize on trends

Ao‘& and seize opportunitiesNew product is being developed taeach out to broader demographics,
including families and baby boomers, millennial and renaance travelers. Introducing weather
independent activities and amenities will also help diversify the resort experience and extend the
average length of stayFor example, investmentsn cultural tourism, including the new Audain Art
Museum and Cultural @nnector route, aim to attract a wider range of visitors and offer weather
independent amenitiesand activities

Conference Booking&Continuing to pomote conference business over shoulder seasonsill help
smooth peaks and valleys. Improved amenities #tie Whistler Conference Centre can help to draw
both new and return bookings.

=e
Cio

New Flight®Recenty addedflights into Vancouver International Airport will add more than 254,000
incremental international seats to Vancouver, providing increased access toigiler from existing and
new target markets

=e
Clo

New Federal Liberal GovernmediThe majority Liberal government, along with a new Liberal MP for

our West VancouveSea to Skywhistler riding provides opportunities for Whistler to positively impact

the three key advocacy issues highlighted within the Tourism Advantage Ref@it access, visa

processing times, and Destination Canadfanding), which, if changed, would very likely grow
Canadads touri smyiimdusihriyw,t |feurdtshdaroubbiesm economy.

=e
Cio

‘ﬁl @ Brexiid Canada could become a more attractive and prigmpetitive destination for British citizens
= should postBrexit travel to Europe requir@ew visas, fees or levies_everagingthe 2016 airline
capacity increases for flights between the UK argities like Vancouvercould help visitation rates.
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Threats to Whistler

Effects of PositiveWeather ConditiondPositive weather can increase aly visits and regional
visitor traffic in both summer and winter seasongarticularly over weekendsSudden surges irday
visitors cannegativelyaffect the overall visitor experiencéhrough highway and resort congestion

V‘O‘/

!

Cio

ChallengingWeather ConditionsdVisitors may delay or cancetheir travel plans depending on snow
conditionsin the winter, and rainy conditions in the sumaer.

Climate Chang®Researchf r om t he resortds Communi tpedi@ster gy an
following climate changedor Whistler over the next 255 55 years: increase in frequency and intensity

of heavy rain events; longer, hotter and drier sumens; and milder winters, with increased

precipitation faling as rain near valley bottom

=
X %y

Diluted Spend and Resourc®®The continued evol uti omeasinfjscopeafay 6s ¢
target marketsresults in a diluted useof funds and resources to ingst into technology andnore
effective marketing campaigns.

=e
o

Congestion and Capacity ChallengéKey resortamenities (especially publicly funded amenities
like trails and waterfront park$ are experiencing morevisitor volumethan ever, and the ability to
manage the wear and teaassociated with higher visitation levelsould becomea real challenge to
maintain a positive guest experience.

7

. s - Competition From Other Destinationand Resort®dWhi st l er i s competing wit
o . . . .

\m":i l‘ﬁ Ag to constantly experiencenew things, places and people. Destinations such as New Zealand, Ireland,

South Africa, and Asia of f er Whkistleralst compgtesteaato 6 buc k e t

head with other mountain resort destinations.n 2016, the Garibaldi at Squamistski resort proposal

moved into the provincial approval process. The proposed ygaund community includes ski lifts,

trails, resort accommodation and housing over 2.75 hectares and will compete with 40 other ski

resorts operating in B.C.

Sources of FundngdAs a designated resort municipality in the province of British Columbia, Whistler
\éé iﬁ &\ is one of14 communities that depend on financial tools like the Resort Municipaji Initiative (RMI) to
R enhance the visitorexperience and thereby suppordestination canpetiveness RMI funding helps to
more equitably balance revenue contributions made by localgayers and by the large influgf
visitors that define RMI communitiesAdjustments or changes to this funding in the future could affect
Whi st | er @&ffectizely indest in the visitor experience.

li:ﬁ Labour Marke®Competing resorts and area vacation destinations are an ongoing factor in finding

and recruitingt he resortds workforce. This, coupled with
has made itdifficult to retain existing staff.

e & Growth of Online Travel Agencies (OT86nline travel agencies have grown exponentially over
‘m@ the past few years, with meggiants such as Expedia and Booking.com leading the OTA pack. While
the distribution channels povide convenient customer booking solutions for global accommodation
inventory,they have no inherent loyalty to promote Whistler over other destinations, aheir volumes
are creating a control vacuum among other distribution channels.

Reduced demand fom potential visitorsdEconomic pressures often reduce demand for both the
leisure travel andmeeting / event travel segments

E=e
o

Currency Fluctuation®A strongerdollar may put pressure ordestination travel.Purchasing power
has decreased in the U.S. wherg&ourism Whistler has its largest marketing investment

=e
o
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3 KEY STRATEGIES ANIRDTINVESTMENPRIORITIES
FOR 2018-2022

Founded upon the latest research, input andbjectivesfor the economic development of the resort
the recommendedapproachto MRDT inveiment is basedaroundthe EPIC 0 mmi t keyesteafiegic
recommendations,organized into focus areador the fiveyear plan

Whi stl er 6 s c strategees mosteetevam o the MRDT program principlesitlined below
are included in the tables that éllow. Within each of these strategies, aumber of priorities related to
MRDTinvestments are recommendedover the next 5 years.

KEYMRDTSTRATEGIES

Focus Areas Economic Strategies

1 Grow visitation from new and emerging markets and segmen
9 Sustain and expand core markets and segments
1

Our Guests Enhance digital marketing and visitor experience through nev
technologies & innovative partnerships
Our People 9 Attract, retain and train atrong resort workforce

1 Enhance, energize, and-ievest incore resort products and

The Place operations
1 Expand authentic, signature experiences

These focus area are well aligned with the DBC Corporate Strategy (November 2014), including its
priorities to: build a magnetic brand built on its natural assets, foster remaakle experiences so that
B.C. remains globally competitive, build on woad-mouth advocacy, and align with tourism partners,
particularly provincial marketing strategies and tactics.

Implementing the keystrategiesis contingent on the continued collaborgon between resort and
regional partners.Funding sources must be secured for the longer term to ensure success over the
timelines outlinedoverthe five-year strategic plan.

MRDT PROGRAM PRINCIPLES

Effective locallevel Marketing efforts that
Effective tourism are coordinated and

: stakeholder support,
marketing, programs complementary to

. and inter-community o .
and projects . provincial marketing
collaboration .
tactics

Fiscal prudence and
accountability
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3.1

OUR GUESTS:

Investment in marketing and promotionaktrategies

Whistler to exend the average length of stay.

To ensure Whistler remains a leading mountain destination, to give new visitors reasons to choose
Whistler for their vacation destination or return for additional visits, the current mix of resort products
can beenhancedand refined while stil maintaining the core wintemnd summerproduct offerings.
Converting day to overnight guest(especially in summer) presents an important opportunity for

The recommendation from family and friends is one tfie most important factors when travellers
choose vacation destinations. Attracting new, more diversified visitor segments requires different

campaigns and

channels.

promot.i

onal

strategi es oftraditionalpr esent

Ongang investment to attractConference and Group business is particularly effective drive room
nights in shoulder months, including May, September and Octob&his segmentalso helps to secure

advanced bookings for midweeks.

The following strategies anactions related to MRDT funding suppof®ur Guestswhich includes the

guest experience being offered

as wedls marketing and outreach to attract them

Investment in marketing and promotional strategies

EPI EconomiStrategies

MRDT InvestmenPriorities

Year

Leverage removal of travel barriers such as reduced visa
requirements or increased air access from new or emerging
markets (e.g. target Mexico market due to removal of Visa)

185

Grow visitation from new &
emerging markets and
segments

Leverage ivestment with industry partners such as Destination
BC and Destination Canada as well as the travel trade in emergit
markets (e.g. participate in joint marketing campaigns, attend
trade shows indmarket such as. International Luxury Travel
Market (ILTM)

185

Further invest and grow efforts within the luxury segment througt
proven channels such as Virtuoso, Signature and Ensemblée.qg.
join another consortium such as Signature and increase number
of sales calls to agencies for training keeping Whistiéop of

mind)

105

Maximize opportunities in core US markets due to favourable
exchange rateq(e.g. execute seasonal consumer paid advertising
campaigns in Washington & California)

102

Maximize opporturties in primary international growth markets
like UK & Australigle.g. execute winter consumer paid advertising
campaign in Australia)

1062

Sustain and expand core
markets and segments

Maximize opportunities to keep both regional and destination
Canadian travellers within Canadée.g. execute winér consumer
paid advertising campaign in Ontario)

105

Further invest and grow efforts to drive conference and incentive
travel during shoulder and midweek periodé.g. Attend
tradeshows such as CEMA travel show for technology meeting
planners or hostFAMSs such as hosting Financial or Insurance
planners following the FICP event in Vancouver.

15

Enhance digital marketing
and visitor experience through
new technologies &
innovative partnerships

Collaborate with industry partners to maximize data, conteand
innovative digital platforms to find, attract, and engage with
guests in new and better wayge.g. invest in Data Management
Platform as part of the Tourism Network Partnership with
Destination BC)

105

annot be reproduced or shared, in whole or part, without the consent o

icipality of Whistledue to competitive reasons

The Resort Municipality of Whistlef

15



MRDTS WHISTLER FIVE YEARRATEGIC PLAN (2048022) - RESUBMITTEL

60ur Guestso str at egentelyalignedwth athfeun daf theoMRD® Praogtam e s
Principles:

MRDT Program Principle Alignment Highlights

Investments target core, nevand emerging markets to effectively
secure repeat visits froncore markets as well as first time visits. Both
core and newvisits are essential for sustainable growth.

Effective, tourism marketing,
programs and projects

Effective locallevel, stakeholder
support, and intercommunity
collaboration

Marketing efforts are a product of collaboration with key partners.(.
Accommodation members). In addition, arketing content and tools
are shared regularly with Tourism Whistler members.

; : Investments are aligned wh key markets identified and invested in
g/lnadrlg-:ggglzrfrf]oerﬁathatt oareroc‘:l?r?é?;rated by Destination BC and Destination Canada. Additionally, Tourism

mp wrytop . Whistler continues to pursue appropriate cop marketing
marketing strategies and tactics opportunities at both the provincial and federal level

< < <

Investments take advantage of partnership and eop opportunities to
increase impact of efforts, while focus on key and core markets
ensure investments are made in markets with most opportunity for
growth

Fiscal prudence and accountability V

Not only are these priorities relevanttodrivim  Whi st | er 6s economic perfor ma
the provinceds tourism marketing objectives set b
Strategy noted below:

Achieve annual increases in visitor expenditures and volumes from our top tearkets
Strengthen British Colum@a 6 s brand health and resonance
Increase brand enggement and traveller advocacy

Amplify and strengthenBris h  Col umbi a6s worl d reputation
Achieve market leader status for travel trade relationships.

aprwdPE

Tourism Whistler collaorates closely with Destination BC to ensure that tourism investments support
the provinceds strategic direction as a key secto

Investments related to our Guests are focused on tapping into market opportunities, including:

Measuresof success:
The priorities noted above are designed to positively impact the following metrics:

A Occupancy rateAverage Daily RateADR, Revenue per available roomRevPARDy season
A Average Length of Stay

A Spend per guest

A Profile of guest mix

A Growth in vsitation from emerging markets
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3.1.1 ADDITIONAL PRESCRIBED PURPGSH3E GUEST

0,

The Resort Municipality of Whistler and/
Tourism Whistler may spend theVIRDT]
money paid to it for:

Additional Prescribed Purposes

In order to effectively deliver the tourism product of Whistler, support ongoing growth of the resort economy, drive
positive guest experiences lad ultimately continue to support the strength of the broader BC tourism brand, This
Strategic Plan includes the following proposed amendment to the Designated Accommodation Area Tax Regulatior
specific to Whistler. In addition to the broader MRDT presaill uses of supporting inv
programs, and projectso,

(a) Conference and group business marketing and sales support,

(b) Whistler Conference Centre improvements

* Note that Conference Centre improvements and the
Ongoing operation of core tourism is outlined in Section 3.3.1.

(a) Conference and group business marketing and sales support

Touri sm Whi st | destgan alfacts meeting, nooferen&and incentive travel (MC&IT)
business to the Resort{hotel conference business spacegnd the Whistler Conference Centre (WCC)
primarily through targeted direct sales efforts, with additional support through marketiimgtiatives.
Initiatives include keeping top of mind with third party planners and event is imperative given 40% of
leads are generated through these channels; increasing focus on the US incentive market through
attending more tradeshows and hosting incdive houses in resort as well as increasing presence and
sponsorship at tradeshows to give Whistler more exposure to meeting planners.

Conference and group business represente23% of total room nights in summer and 13% in winter
wit h Tour i somferditeisales teamrgénerating more than 80,000 room nights for the
resort annually (in theWhistlerConference Centre and to hotél sonference space). Conference and
Group business is particularly effective in driving room nights in shoulder months lirting May,
September and October. It also helps to secure advanced bookings for midweeks. For example,
provincial and national Association group business is ideal as they book well in advance and they are
attracted to shoulder season periods offering begt value and accommodation rates. Attending events
such as CSAE (Canadian Society of Association Executivesydrket client event and hosting in

resort FAMs are productive in attracting this segment.

Moreover, direct commercial spending in resort assiated with conference and group business
visitation is estimated at $15-20 million per year, and is responsible for approximately $20 million in
tourism-driven incremental GDP across the province (with a significant proportion of this GDP
representing tairism export revenue generated from international visitors).

For thesereasons, Whistler is applying to have Whistlespecific Additional Prescribed Purposes
incorporated into theProvincial Sales Tax Addesignated Accommodation Area Tax regulation.
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3.2 OURPEOPLE:
Investmentin resort workforce to ensure ongoingexcellence n guest service

Destination travel is very competitive and a quality visitor experience is critical to repeat visitation.
First impressions and visitor experiences are key driveia foccupancy levels and return visits and
must receive continued attenibn to ensure positive results.

Seasonal surveys have indicated high visitor service and satisfaction rates overall, and maintaining a
consistent guest experience is imperative to enseithis remains a strength for Whistler. With a largely

seasonal workforce that has high turnover, ongoing training and education is required to ensure high
resort knowledge and service levels.

An investment in customer service training and the recruitmenf motivated, engaging staff creates
significant positive impact on the guest experience. New and returning visitors to Whistler can have
improved guest experiences through informative and professional interactions with fréine staff,
Village Hosts, andhe Visitors Centre to help guide their visit and facilitate bookings for
accommodations and attractions.

The following strategies and actions related to MRDT funding suppour People,which concentrates
on the residents, the storymakers and labour foce required to enable Whistler to operate
successfully throughout all four seasons

Investment inresort workforceto ensure
ongoing excellence irguest service

EPI EconomicStrategies MRDT InvestmenPriorities Year

Support ongoing guest and visitor service training programs, and

P P continue evolution of customer service trainingp drive wider
Attract, traII(I'fI and retain a strong participation across the community(e.g. Whistler Experience Guest . 185
resort workiorce Service Training programs, Village Host pn@gn, Visitor Information
Centre support)

The 6Our Peopl ed st r aelalgniedwith alfoue of theMRDT Prggramm or i t y
Principles:

MRDT Program Principle Alignment Highlights

Investments ensure that the quality of the guest service across the
resort remainshigh and is updated annuallyPrograms ainto ensure
staff across the resort consistently meet or exceed visitor
expectations, ultimatelybuilding strong wordof-mouth referrals.

Effective, tourism marketing,
programs and projects

Effective locallevel, stakeholder
support, and intercommunity
collaboration

Many of the training programs (esp. the Whistler Experience) involve
broad crosssection of the community in tle design, development and
enrolment of the programs.

The marketing value of high qualityisitor experience is a core

tenant of the DBCCorporate Strategyd dpositive guest experiences
are critical to garner word of mouth referrals and broaden awareness
through social medi@ .

Marketing efforts that arecoordinated
and complementary to provincial
marketing strategies and tactics

Training and visitor service programs generate significant visitor
outcomes for relatively low investments, and some programs further
leveragelocal volunteer input to maximize the program ROI (e.g.
Whistler Village Host program).

Fiscal prudence and accountability

< < < <
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Measures of success:

The priorities noted above are designed to positively impact the following metrics:

A # Full Time Equivalents (FEEcompleted service training

A Owrall satisfaction with customer service

A Satisfaction with specific components of the customer service experience in Whistler
0 Reliability of customer service
o Efficiency of customer service

o0 Personalization of customer service

“Very helpful place to start your day”
Reviewed 24 June 2016

Well laid out and convenient to local sights, parking not too far away. Workers were
extremely knowledgeable and all their recommendations for how to spend our time were
right on.
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3.3 THE PLACE:
Investment anddevelopment of the destinatim

Rei nvest ment and devel opment of Whistlerds resort

o>

A

experience by improving corgresorttourism amenities within Whistler to keep pace with visitor
growth, andby addressing thereinforcementsand
improvements required of agingmenities. Reinvestment in

core tourism O0Place6 amenities is critical to t
success of the MRDT investments in Whistler. These funds are Theexperience travelers have while in a
} . . . destination has increased in importance for
required to ensure that the quality of the guest experience is driving visitation Positive guest experiences
consistent with guest expectations, to support the long term are critical to garner word of mouth referrals

viability of core tourism amenities, and to drive both ongoing ~ @nd broaden awareness through social media

positive wordof-mouth referrals and to support the foundation
of the associated tourisrbased economic activity.

Destination BC Corporate Strategy, 2014

Revenues from MRD/AHRT have been invested in core

tourism amenities for more than 25 years, and the returns from these investments have been
significantd Whistler now creates more than 22% of the total tourism export revenue of the province,
and generates more than $1.5illion dollars in provincial GDP annually. These core tourism assets
are designed and targeted to serve resort visitors, are primarily usbd resort visitors and are
substantially incremental to any traditional municipal investments in these areas.

Gued satisfaction with their overall experience in the resort is essential for lotgrm tourism growth.
Positive experiences at each public amenity throughout the resort all contribute to wofeanouth
referrals and a broader awareness of the resort productourismassets, includingWhistler Village,
parks and trails,the Whistler Conference Centrelong with the amenities that provide access to
these unique aspects of the resort require ongoing investment to remain flagship features of the
Whistlerexperience. Sustaininghigh standards for maintenance and serviceand enhancing
amenities for allweather experiences ensures positive visitor experience ane continued draw to

the Village.

The following strategies related to MRDT funding suppdithe Place which includes Whistleras the
destination, along with itsnatural and built environment

Investment and development of the destination

EPI Economic

Strategies MRDT InvestmenPriorities Year

Ensure that core freely accessiblevisitor-centric amenities and facilities are
high quality, well maintained, and substantially contribute to positive visitor 165
Enhance, energize and = experiences(e.g. WhistlerPark & Trail Amenity Enhancements).
re-invest in core resort
products and opeations  |nvest in groupbusiness facilities and amenities that provide the foundation
for weatherindependent, shoulder season visitation 105
(eg. Whistler Conference Centramprovements).

Expand authentic Invest in free ar}q Iow;ost resort prqducts, fadities and experiences that
N t - provide competitive differentiators in the resort marketplace 195
signature experiences (e.g.the Festivals, Events and Animation program).
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6The Pl acebo

Principles:

st r at e aaeatsowelrligeed witm alldour ofithe MRDT iPttograens

MRDT Program Principle

Alignment Highlights

Effective, tourism marketing,
programs and projects

Investment in the core amenities used by visitors ensures that both
new and repeat visitors will continue to enjoy positive guest
experiences at tke facilities and amenities that they use most.

Effective locallevel, stakeholder
support, and intercommunity
collaboration

60 The Pl ac ecbllectively delineeecamenity f the Whistler
experience.Throughlocal government stewardship, stratgic private
investment, and the collective oversight of stakeholder
representation,the Place is the product obngoing community
collaboration.

Marketing efforts that arecoordinated
and complementary to provincial
marketing strategies and tactics

V
V
V

Themarketing value of high quality visitor experiences is a core
component of the marketing promise. In this sense, a consistently
high quality product is the foundation for earned promotiod
especially through social media channels.

Fiscal prudence and acountability

V

MRDT investments in core product experiences.ge Whistler Village)
are leveraged and supported by significant additional incremental
local government spending.

Enhancingwhat makesWhistlerunique and expanding on experiences that wilppeal toother target
audiencesare important opportunitiesthat help ensurethe resortremains competitiveand generates
new interest and wordof-mouth buzz about the resort. Investing and developing the destination is also
designed to mitigate threats fom adverse weather and reduce risks fromompetingdestinations and

resorts.

Measures of success:

Thespecific Placebased priorities noted above are designed to positively impact the following metrics:

A Total commercial spending in resort
A Net promoter scaes

A Visitor satisfaction ratings

A Resort reinvestment levels

A Likelihood to return
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Destination BC identifies that Oabout 70% of travell ers wi

family through social mediaWordof-mouth referrals and recommendations are the most powerful marketin
tool in the travel industry 6

Destination BC Corporate Strategy, November 2014
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3.3.1 ADDITIONAL PRESCRIBED PURPGSH3IE PLACE

Additional Prescribed Purposes

In order to effectively deliver the tourism product of Whistler, support ongoing growth of tasort economy, drive
positive guest experiences and ultimately continue to support the strength of the broader BC tourism brand, This
Strategic Plan includes the following proposed amendment to the Designated Accommodation Area Tax Regulation

specifictoWwhi st | er . In addition to the broader MRDT presd
programs, and projectso,

The Resort Municipality of Whistler and/o (2) Conferenceand group business marketing and sales support,

Tourism Whistler may spend theVIRDT]
money paid to it for:

(b) Whistler Conference Centre improvements,

(b) WhistlerConference Centrerhprovements

The Whistler Conference Centre (WCC) is the corne
sector. Totalgroup and conference business in Whistler exceeds 200,000 visitoights per year, with

the Whistler Conference Centre directly responsible for hosting-36% of these visits over 82100

events per year, generating 40,00® 50,000 visitor roomnights annudly.

As previously noted, anference and group business represented 23% of total room nights in summer

and 13% in winter, with Tourism Whistlerds confer
nights for the resort annually (in the Conference Cestand to the hotel conference space).

Conference and Group business is particularly effective in driving room nights in shoulder months,

including May, September and October. It also helps to secure advanced bookings for midweeks.

Again, drect commercid spending in resort associated with WCGdiven conference and group
businessvisitation is estimated at $15-20 million per year and responsible for approximately $20
million in tourismdriven incremental GDP across the province (with a significant propon of this
GDP representing tourism export revenue generated from international visitors).

As evidenced from the numbers presented above, conference and group busindss WCC is a
significant engine in whistl er dssiccdsoficorifesente@d o n o my .
group businessto this venue is critical to the ongoing vibrancy of the larger tourism economy of the

resort 0 especially as peak WCC activity occurs during npeak resort visitation seasonsonference

and group business activig occurs during nompeak resort visitation seasons, (i.e. group and

conference business is concentrated during shoulder seasons). Any decrease in levels of visitor

satisfaction with the WCC facility or its conference and group business programming wouad! le

decreases inworedbfmout h referrals, in net promoter scores,
likelihood to choose this venue for future business.

Ongoing visitor and delegate survey results confirm the importance of the quality of venuelifées
being a key contributor to overall event success, and likelihood to return (either as an independent
traveller or for future conferences and events).

As such,0ngoing investments into capital upgrades and enhancements of the WCC building are
therefore critical to the continued success of the facility and conference and group business, and
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represent an important and strategic injection into the broader tourism economy of the resort. A

failure to ensure that the building continues to meet (or exceedglegate expectations would have
negative impacts beyond WCC building revenues, as
expenditures occur in the broader tourism economy (hotels, restaurants, service providers and retail).

A 25% reduction in WCG@se (as a result of undeinvesting in the quality of the product) would reduce
commercial sector expenditures in the local tourism economy by approximately $4 million dollars

annually ($16M x 25%).

Tourism Whistler plans strategic investments in the Hding on a short and medium term horizon, with
all investments vetted by their board of directors, which includes broad representation from tourism
and accommodation stakeholdersncluding hotels, property managers, activities, Whistler Blackcomb,
the RMOW commercial representatives, and a Directeat-Large A list of currently planned

investments are included below for reference. The specifically planned MRDT investment in these
enhancements is included in the annually submitted One Year Tactical Plans.

Specific plannedConference Centrémprovementsin the next five yearghat will benefit from MRDT
support consistent with this Straggic Plan includeupgrades tofurniture and fixture replacements,

new flooring, motorized blinds for the main ballroom, dtgl signage upgrades, a significant upgrade to
the Rainbow Theatre entrance area, lighting upgrades throughout the facility, as well as upgrades to
the in-house audio systems.

Whistl erds conference c e approximatplys@000 rdomsightspeeyedr,o und at
is targeted afiand used primarily byivisitors. Investing in visitofacing improvements to this facility
has a direct and ongoing impact on the local tourism economdgspecially during shoulder seasons.

4 CLOSING COMMENTS

Over the nextifve years, MRDT investments will be focused instrategies related toour Guests,our
People, the Placeall supported byour partnerships to achievet he resortds economic
priorities. The plamed approachaims to build on strengths, capitalize b opportunities,and improve
Whistl erds weaknesses whil e neurnsunadaiy,zheplapispot ent i a
designed to:

A Develop creative, strategic marketing initiatives that support, expand and diversify resasitation

throughout the year.
A Invest in our people to deliver firstlass guest service experiences.

A Encourage longerm resiliency and diversity in coréourism assets: mountains, lakes and forests, and
worldclass outdoor recreatiorcomplemented with expanded cultural assetand experiences

A As the actions are implemented over the next five years, Whistler will continue pimize the strategic
alignment of resort partners and stakeholders

Whistl erds economy relies more signifCNMstartl y on t
spending overwhelmingly drives the economy in Whist@wisitor spendingrepresenting an average of

85-90 percent of all commercial spending in the resort communityzor this reason, Whistler is

relatively unique in terms of the manner by whictourism dominates its economy, as well as the

extent to which the local government funds key foundations@h i st | er 6 s touri sm exp¢

Tourism Whistler ledMRDHunded marketing campaign investmentsvill use a mix of traditional and
digital mediad traditional channels to drive broad reach against a critical mass of the target
demographic and digital media to allow for costffective, deeper targeting driving web visits tilocal
booking channels.Digital strategies will continue to leverage technologglvancements in
programmatic, machineearning targeting and buying, and importantly monitor and optimize digital
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campaigns realtime while in market.Detailed campaign analysis and historical performance tracking,
as well asresearchand industry trendshelp to shape marketingstrategiesand ensure effectiveness
at driving the best possible campaign ROI.

Moreover, municipally led MRDT investment Placebased tourism programs and projectsontinues
to be strongly correlated withimeaningful growth in keytourism performance outcomesinvestments
into park and recreational trail amenities, as well as summertime Villappased enhancements have
been closely aligned with record yearveryear seasonal visitation levelsimportantly, these same
park, trail andVillage amenities increasingly generate very positive usstrared visitor exgrience
photos, referrals and comments across social media channelglaintaining satisfaction levelswith the
destination isarguably the cornerstone of tourism marketing in a dulre increasingly dominated by
social media and useded marketing messages.

MRDT investments arelesigned to beconsistent with the Provincial Sales Tax Act (Designated
Accommodation Area Regulations). Each prioritycluded within this Planis intended to drive growth in
the tourism economy by investing in \ii®r-centric tourism marketing programs and projectsand in
many cases, ardurther supported by RMOW taxpayer investmentdditional information regarding
the management, governance and administten of the program along with detail on how the MRDT is
incremental to other tourism funding is provided in the appendix that follows.

TheRMOW TourismWhistlerand members of the EPI Committeiack performance metrics closely to
ensure that all investal funds areapplied strategically, generatedesired outcomes and continually
support highsatisfaction levelsfor visitor experiences.The economic analysis introduced in this plan
show how these investments are producing significant returns that contrileud substantial amount to
the Province.The ongoing investment of accommodation taxes through MRDT is fundamental to the
resortds ¢ o nas wdl asehe suscass af thes psovincial tourism economy
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1 EVIDENCE OF STAKEHOLDER CONSULTATION

The first formal support forinitiatingt he 3 % MRDT r ate was established t
stakeholder Economic Partnership Initiative in 2012/2013. Through more than a year of extensive

stakeholder and community engagement, the EPI committee delibéed options, developed a

strategic framework, marshalled extensive research and ultimately published a recommended series

of identified focus areas, key strategies and identified actions that included having the local Hotel

Association of Whistler

advanceadvocacy for the

Sk MRDT oocorenty

Building on this initial first Our Partners

step, EPI 8s 2
Summary of Key Findings

Ensure long term

_ : security of key 12.1
and Economic Planning funding sources Apply for additional 1%
Report further formalized MRDT
the pursuit of the 3%MRDT (TW, HAW, RMOW)

rate within the document
Strategic Action Plan (see
excerpt tothe right). This
Action Plan was shared with
the community, and ultimately supported by Municipal Council. Work toward implementing this
recommended action began with the process of developing and ultimately executing géntite
Memorandum of Understading (MOU) between the Hotel Association of Whistler, the Resort
Municipality of Whistler and Tourism Whistler, which established the manner by which responsibilities
and revenues would be shared between the local government and the local DMO (TW). Eadly pa

this agreement shared the terms of the agreement with their membership representatives and
through the collective input of all parties ultimately shaped the final version b the Agreement. In
parallel with the collective development of the Five YeS8trategic Plan, the MOU was subsequently

formalized into a binding Contribution Agreement
Strategic Plan was designed to align and integrat
Strategic Plan, aswellasth Pr ovi nceds updated MRDT Guidelines,

Regulation and Provincial Sales Tax Act. The Strategic Plan has benefited significantly from the input
of the accommodation sectorthe local destination marketing organization, the locgjovernment as
well as key tourismstakeholders, activity providers and the local Chamber of Commerce.

The MRDT investments associated with MRDT Tactical Plan are annually shared with the community

through the budget development and financial planning prose of the RMOWmost recentlyFebruary

28, 2017). These processes include sharing a summary of the MRDT planned investments, presenting

the entire budget at a community open houseproviding access to the information online, and

consolidating commentsrece ved f or muni ci pal Council ds consi der
Access to this information is shared with all interested stakeholders across the community, and all

input regarding the expenditures is compiled and considered through the community batlg

development process.

In addition to the processes noted above, access to the MRDT Strateganfas well asaccess toa
consolidated and mored u sf e ri efoudpage Summary document was shared with key stakeholder
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organizations and tourism/hospitaliy representatives to ensure broadourism communitysupport for
the planned MRDTinvestment approach This process included reaching out to both collective
representative organizations, as well as to individual tourism property owners and/or managers.

Theresults of this outreach isevidencedthrough thedemonstrated support of the RMOW Council
(Appendix 5); the Tourism Whistler Board of Directorafproximately 8,000Members, Commercial
Tenants and Affiliates who own, manage or conduct business on Redahds); the Hotel Association

of Whistler (18 membersorganizations representing approximately 4,000 accommodation unitas
further detailed in Appendix 6 andr); the Squamish Lillooet Regional District elected representatives
(below) as well as the fullsupport of the Whistler Economic Partnership Initiative committébelow)

with its representation of a broad spectrum of local businesses, accommodation providers, community
interests and large tourism operationgmore detail in Appendix 2)
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Box 219, 1350 Aster Street
Pemberton, BC VON 2L0
Ph. 604-894-6371, 800-298-7753

SQUAMISH - LILLOOET F: 604-894-6526

REGIONAL DISTRICT info@slrd.bc.ca www.slrd.bc.ca

November 24, 2017

BY EMAIL ONLY (to mfurey@whistler ca)

Mike Furey

Chief Administrative Officer
Resort Municipality of Whistler
4325 Blackcomb Way
Whistler, BC VON 1B4

Dear Mr. Furey:
RE: Regional District support of Whistler’s application for 3% MRDT rate

Located in southwestern BC, the Squamish-Lillooet Regional District is a local government
federation delivering a range of regional, sub-regional and local services to approximately
43,000 residents living in four member municipalities (Lillooet, Pemberton, Whistler, Squamish)
and four unincorporated electoral areas (A, B, C, D).

At its meeting on November 23, 2017, the Squamish-Lillooet Regional District (SLRD) Board of
Directors passed the following resolution:

THAT the Squamish-Liflooet Regional District provide a letter of support for the Resort
Municipality of Whistler's application for an additional 1% of Municipal Regronal District Tax.

As evidenced by this letter, the SLRD understands that the proposed incremental 1% MRDT will
apply to the purchase of accommodations that are taxable under the Provincial Sales Tax Act
within the designated accommodation area of Whistler (i.e. the municipal boundary of the
Resort Municipality of Whistler).

The SLRD has been provided access to the associated Five Year Strategic Plan, and is
supportive of this application to increase the tax rate to a total of three percent of the purchase
price of accommaodations consistent with the Designated Accommaodation Tax Area Regulation.
The SLRD is also aware that Whistler's application has requested that "Additional Prescribed
Purposes’, unigue to the community of Whistler, for inclusion within the Regulation. The SLRD
Is supportive of these proposed additional prescribed purposes being considered in association
with the submission.

Sincerely,

T

Lyndé Flynn
Chief Administrative Officer

Members: District of Squamish, Resort Municipality of Whistler, Village of Pemberton, District of
Lillooet, Electoral Areas A, B, C, and D

This report cannot be reproduced or shared, in whole or part, without the consent o

the Resort Municipality of Whistledue to competitive reasons The Resort Municipality of Whistle} 28




MRDTS WHISTLER FIVE YEARRATEGIC PLAN (2048022) - RESUBMITTEL

September 14, 2017

RE: Economic Partnership Initiative Committee Support of Whistler’s application for 3% MRDT rate

The Whistler EPI Committee strongly supports the community’'s proposed incremental 1% Municipal and
Regional District (MRDT) tax, and fully understands that the tax will apply to the purchase of
accommodations that are taxable under the Provincial Sales Tax Act within the designated
accommodation area of Whistler (i.e. the municipal boundary of the Resort Municipality of Whistler
(RMOW)).

The EPI members are aware that the Whistler application has requested that ‘Additional Prescribed
Purposes’, unigue to the community of Whistler are included within the Regulation. The EPl is
supportive of these proposed additional prescribed purposes being approved in association with this
submission.

The EPI Committee believes that ensuring the long term security of key tourism funding sources like the
MRDT is critical to the long term success of the Whistler tourism economy, is core to the ability of the
resort to continue to meet visitor expectations, and represents the cornerstone of the resort’s ability to
continually attract both core and emerging markets to this destination.

The Committee is very supportive of the fact that the MRDT Five Year Strategic Plan has been specifically
designed to align with the broader tourism and economic planning framework developed through the
multi-stakeholder collaboration of the EPI initiative itself, and with the 2016 EPI Key Findings and
Economic Planning Report in particular.

In sum, the EPl Committee wishes to express its support of this application to increase the MRDT tax
rate to a total of three percent of the purchase price of accommodations consistent with the
Designated Accommodation Tax Area Regulation.

Sincerely,

-

Ld

" Barrett Fisher
President & CEO,
Tourism Whistler

Jack Crofhpton " Pete Shnntag
Courtcillor, President & O8O0, Chief Executive Officer,

Resort Municipality of Whistler Whistler Blackcomb Whistler Chamber of Commerce

c ) -

) CA )

v " Mike Furey Daniall xr'rs!t’r'nanson T T Nandansen T i
Chief Administrative Officer, Member-at-Large General Manager, Resort Experience

Resort Municipality of Whistler Resart Municipality of Whistler
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2 ONGOIG MANAGEMENTSOVERNANCE AND AIDNSTRATIONF
MRDT REVENUES

In addition to the stakeholder engagement undertaken in the creation and development of this
submission, the RMOW is committed to ongoing stakeholder collaboration in the management and
administration of MRDT investments into the future.

The RMOW has established several committees to assist Council and provide opportunities for public
involvement inrange of relatedmunicipal matters. The following committees of Council provide input

and make recanmendations to staff onkeyinitiatives that qualify for MRDT fundshe Economic

Partnership Initiative (EPI) Committe¢he Festivals, Events and Animation Oversight Commities

well asthe Audit and Finance Standing Committeevhichalso provides additional ongoing
consultation through the municipalityds annual bu

2.1 RMOW-TOURISM WHISTLER MRDT CONTRIBUTION AGREEMENT

During 2016, the RMOW, the Hotel Association of Whistler and Tourism Whistlegotiated and
ultimately developeda Memorandumof Understanding (MDY (dated Feb 20, 2017)to structure the
manner by which future MRDT fundwill be shared and investedwithin Whistler. This MOU was nen
binding, but structured the basis for a future Contribution Agreement between the RMOW and TW that
would formalize the agreement and set the responsibilities for each party as related to the collective
investment of MRDT funds into the future.

Thesubsequent2017 Tourism Whistler MRDTontribution Agreementvas executed in June of 2017,
and is now a linding agreement between the partiesdn general terms, he Contribution Agreement
formalizes a 50/50 sharing of MRDT revenues between the two organizations, provides clarity
regarding the timing of transfer payments, outlines additional covenants for eaphrty, and confirms
mutual recognition that long term stable funding of Tourism Marketing, Tourism Programs and
Tourism Projects is critical to the success of the resort community. The agreement also provities
following operational definitions

"Toursm Marketing' means the tourism research, advertising, promotions, social media, digital media,

communications, media relations, website and sales promotion functions associated with reseide
marketing of Whistler Resort to regional, national and intestional customers and markets.

oTourism Programé a n ddéudsm Projecté means any program or project
or is used by visitors or tourists; and that is understood to support the growth or resilience of the local

tourism economy. Tarism Programs and Projects may be supported by municipal and/or MRDT

revenues, and includes but is not limited to the maintenance, operation, capital investment and/or
reinvestment associated with key tourism facilities, amenities and/or attractions whethfunded

privately or publicly.

In combination with this Strategic RIn and the Provincial Sales Tax A¢he Contribution Agreement
structures the foundati on f o rproWdesthe toinerstodesforigoalv er n an
administrate oversidnt related to MRDT cash flow and investment decisions into the future.

2.2 ONGOING STAKEHOLDER ENGAGEMENT

In addition to oversight byariouscommittees of Council,and the Contribution Agreement noted
above,Wh i st | e r-dppoint€edERIGamimittee providesadditional ongoingstrategic planning

5 Theseare the Operational Bfinitions included within the Contribution Agreement. It is understood by all parties that MRDT investments may only bstedeonsstent
with the prescribed purposes included withisenior legislation, currentlythe Designated Accommodation Area Regulation and the Provincial Sales Tax Act.
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input to the administration of MRDT fundsln support of this Tourism Whistler hasdditional ongoing
engagement with its membership through its member liaison, board of directors and annual meetings.

Detail on therange ofongoingstakeholder engagement is provided below.

The RMOWalso collaborates regularly with a number of community partners that provide input into
MRDT investment, including the Whistler Artrs Coun
Legacies Society, the Whistler Museum and Archives.

Economic Partnership Initiative

The EPICommittee was formed in September of 2012 to take on a brodshsed, mediumt er m ( O 5y r
communitywide economic planning mandateThe Committee is comprised of local economic

stakeholders and community representative$) each in a unique position to contbute to the planning

of Whi st |l er & s The ezutive hevetrepfesemntative®from each organizatiomho

participate in the planning initiatives of the ERhclude: COOof Whistler Blackcomb, CEO of The

Whistler Chamber of Commerce, President drCEO of Tourism WhistleEhairof the Hotel Association

of Whistler, General Manager of Resort Experience, senior staff, Mayor and a Council member from

the Resort Municipality of Whistleras well as an atarge community member.

EPI representation isas follows:

Whistler Blackcomb the official alpine skiing venue for the 2010 Olympic and Paralympic Winter

Games, is situated in the Resort Municipality of Whistler located in the Coast Mountains of British
Columbia 125 kilometres (78 miles) from Vancouve, British Columbi a. North
season mountain resort, Whistler and Blackcomb are two sibg-side mountains which combined

offer over 200 marked runs, 8,171 acres of terrain, 16 alpine bowls, three glaciers, receives on

average over 1,70 centimetres (461 inches) of snow annually, and one of the longest ski seasons in

North America. In the summer, Whistler Blackcomb offers a variety of activities, including hiking and

biking trails, the Whistler Mountain Bike Park, and sightseeing on tREAK 2 PEAK Gondola.

The Whistler Chamber of Commeraepresents over 630 members of the Whistler business
community and is the steward of the resomvide customer service solution, the Whistler Experience
program, which trains over 5,600 people annually

Tourism WhistlerLegally known as the Whistler Resort Associatiohpurism Whistleris the nonprofit
memberbased marketing and sales organization representing Whistléralso operates the Whistler
Conference Centre, the Whistler Golf Club, and thehiatler Visitor Centre, as well as Whistler.com
Whistler's official source for accommodation and activity bookings and informati¢grarmed in 1979-
at the recommendation of the provincial governmentTourism Whistler is responsible for promoting
the resort as an international, fourseason destination with the goal of increasing overnight visitation.

Tourism Whistler represents more than 7,000 members who own, manage and operate properties or
businesses on resort lands including hotels, restaurants, aetiy operators and retail shopsSeven
elected individuals and five appointees represent the various sector interests on the-ifember

Board of Directors; the activities of Tourism Whistler are further directed by its membership through
bylaws that are appoved by the municipal council and the provincial Ministry of Municipal Affairs.

The Hotel Association of Whistlés a memberbased oganization representing over 3,80 hotel

rooms including major hotels and hundreds of properties in Whistler that are zshfor nightly tourist
accommodation.The Hotel Association of Whistler looks to serve as an advocate and voice for the
interests of the hot el industry in Whistler while
are represented in a meanigful, coherent and coordinated way to government and policy makers.
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Community at Large Membershijs also included within the EPI Committee and is selected by Council
in response to an advertised Call for Expressions of Interest.

Finally,key RMOW seniordaders, including both the CAO and the Mayor, participate on, and are
responsible for the facilitation and management of the committee itself.

EPI committeemeets regularly over the year to completplanning workshops,facilitate presentations

by local sedor representatives,host community open housesexecutesurveys and commission

ongoing economic and tourism research relevant to tHfanancial and strategic oversight of the

Whistler tourism economyTheCo mmi t t e e lduitds ow the dutsomes of previas economic

planning work, review current economic challenges, explosec h a n gi n g efaluates ktiategice s 0 ,
investment opportunities,and consides opportunities that may contribute to the sustained economic
viability of Whistler

TheEPICommitteed spdated Key Findings and &nomic Planning Report (2016) provides the
strategic framework that underlies thisRDTStrategic Plan (the Guest, the Place, the People, and the
Partnerships).

The EPI committee receives regular updates on tourism spendipgprities and strategic directions
related to key spending and investments across the community. The EPI Committee annually reviews,
considers and provides input on spending priorities
for the community including RMand MRDT
investments.

EPIGuiding Economic
Planning Principles

In particular,the 2017 Tourism Whistler MRDT Maintain a competitive advantage in destination
Contribution Agreement includes the general resort marketplace by focusing on key strengths
; : : : . 5 and differentiators
pr ovi s iloconjundtia with thé Hotel
foti ; ; Sustain a strorg, yearround economy that is
ASSF)(_:'at'orT of Wh|§tler, th? RMOW and TW will supportive of our worleclass mountain tourism
participate in meaningful dialogue of each product

=a

=

respective organi zati-on:q Supportacompetitve return oninvestment
funded investments at ongoing EPI Committee 1 Ensure balanced and effective use of limited
sessions (or similar partner forum as agreed to financial, social and natural resources
between the three partie3. However TW and the 1 Effectively adapt to changing external calitions

RMOW will each have the ultimate responsibility to T Promote a creative small business sector that
define and allocate MRDT funds consistent with its thrives by offering unique products and services

int P ial dels 6 with high customer appeal
wn internal inanci vernance m )
° ernatinancial governance modeis o 1 A skilled workforce supports the local economy,
and the local economy supports a skilled

workforce
1 Promote physical and sociahfrastructure that

As such, on an ongoing basishe EPl committee
has input into thestrategic investmentof MRDT

funds, which are further contextualizedh relation to attracts jobs and investment

broader strategic tourism development and | Effective and collaborative partnerships

economic planningpriorities. Forreference, he

committee operates within thebroader Guiding Principleg¢included to theright) as wel | as it

identified Strategic Goals and Focus Areas (s&PI| Key Findings & Economic Planning Repdytboth
of which were developed in consultation with broad community consulation and engagement.

RMOW Financial Planning Engagement Processes

For decades the RMOW has engagéige entire Whstler community in its annual Fiverear Financial
Planning processes including planned MRDT investments. The financial planning process includes
community open housegmost recently on Feb 28, 2017)open email input channels
(budget@whis#r.ca), dedicated website portalqwhistler.ca/budget) as well as social mediand print
news promotion. Throughout this process, the annually planned MRDT and RMI investment plans are
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shared with the communityglearly identified,and are alwaysincluded as separate schedules in the
production of the annual Plan.

Tourism Whistler

Tourism Whistler represents more thaB,000 members who own, manage and operate properties or
businesses on resort lands including hotels, restaurants, activity operators andaiéshops.
Membership assessments are the primary source of funding for the wovlide marketing and sales
initiatives that Tourism Whistler manages and directs, supplemented by net income from operating
centres, sponsorship and funding.

Tourism Whistlelis governed by a 12Member Board of Directors, seven elected by the Members and
five appointed. The Tourism Whistler Board comprises the following positions:

1 1 x Director at Larged intended to represent all Members;

1 1 x Commercial Director representsowner and commercial tenants of commercially zoned
properties;

1 2 x Single Managed Accommodation Directo@srepresents properties who are managed by
one company;

1 3 x Multi Managed Accommodation Directo represents properties who have multiple
managers aad independent rentals in a single property;

1 2 x Appointed RMOW membei® represents residential and community interests;

1 2 X Appointed Whistler Blackcom® represents the mountain owned ski, food and beverage,
retail and rental sector interests; and

1 1 x Appointed Tourism Whistler President and CEO.

Through the RMOWSds appointed positions on the Tou
provides annual updates and engages discussion on the strategic investment of the MRDT and RMI
fund

As well the RMOW il continue to engage the community on planned MRDT investments on an
ongoingbasis, through strategic economic planning with the EPI Committee, through the ongoing
annual community engagement around the Financial Plan development procéssmmunity open
houses, online and e asavellas tbroughsoggeimyearticigation with thet )
Tourism Whistler Board of Directors.
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2.3 MRDTINVESTMENT PRINCIPLES

RMOW staff were invited by Provincial representativiesSeptember, 2016to discuss MRDT

guidelines and Provincial tax policy as these issue relate to, and inform annual Whisdased MRDT
investments. The discussion sought to explore issues related to the alignment of current and planned
MRDTHunded investments in Whistler with relevant Provincigdx policy, and associated MRDT
guidelinesThe meeting also provided an opportunity for
in delivering the tourism experience through the development and managementoofe tourism

amenitiesand programs.

TheMinistry of Jobs, Tourism & Skills Trainirggaff indicated that the primary criteria for establishing
the alignment of communitybased MRDT investments with Provincial Tax Policy, and MRDT program
assessment criteriawere:

a) That the investmenthas a direct connection to tourism

b) That the investmentis directed at a program or project that is predominantly targeted to, or
used by visitors, not residentsand

¢) Thatthe program or project should not be a general municipal expense

Based on that undersanding outlined in the November 2016RMOWMemo for Discussiorprovided to
Provincial staff including theMinistry of Jobs,Tourism & Skills TrainingMinistry of Finance; and
Destination BCMRDT investment principles are summarized below:

1  Qualify as an eligiblMRDTinvestmentforan,Ap pr ov e d Pr e s,consistest dithP u
. Provincial regulation.
Proposeh(/illljrg/_?stmnts 1  Contribute to the increase of local tourism revenue, visitation, and economic benefits
Be aligned wi t BeconorhieRrtneshimnitiativet Refbrand other planning
documents
1  Enhance the guest experience
Proposed investments 1 Al i gn with the unique O0Whistler Brandd
SHOULD 1  Support stakeholder and community collaboration
1  Demonstrate fiscal prudence

Moreover, investments tlat are sourced from thel% MRDT rate liftwill be incremental toexisting
MRDT investments (i.ethese investmentswill meet the program assessment criteria noted above, be
consistent withthe aforementioned principles, and will be nelincremental investments to the MRDT
planned budget. For additional clarity, the new 1% revenue witit simply beadditional funds invested
into the same/similar tourism programs or projectsas past MRDT investments

2.4 ADDITIONAPOLICY DIRECTION AND ALIGNMENT

Thevisionandgoal s for Whistlerés MRDT Strategic Pl an h
Whi st | er 6 sinitiatiges as dgsaibed lwelpw.

BC Tourism Strategy 2012 2016: This plan was designed to increase visr volume, tourism
revenue andemployment, vhich will be achieved byt eadership through partnership and
coordination, Focused marketing Worldclass visitor experiencesand Removing barriers to growth

Tourism Whistler Annual Business PlaGuided and approved by the Tourism Whistler Board of
Direcors, Tourism Whistler produces an annual business plan. Strategies and tactics are determined
following a thorough strategic assessment and full environmental analysis, including analysis of
results, customer insights, tourism trends and marketing trends determine the roadmap for
strategies around Research, Product Enhancement, Marketing, Market Development, Events,
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Partnerships, Travel Media, Communications, Meetings & Incentives, Sales, Golf, Visitor Servicing,
Whistler Conference Centre and Whistleom.

Economic Partnership Initiative ReporEndorsedby WhistlerCouncilin November 2013and

updated again in 2016, the reportsummarizes keyeconomicresearch and findings conducted by the
committee, provides concrete recommendations for collaboratioonr Whi st 1l er ds conti nu
success, and defines guidelines for evaluating investment MRDTfunds to maintain and grow

Whistl erf6s tourism economy.

Resort Development StrategyRDS) The RMOW receives funding from the Province of British
Columbia through its Resort Municipality Initiative (RMI) prograrBince 2006, RMI funding has been
invested in a range of infrastructure, programs and services that support and help grow tourism in
Whistler. TheRDS updated for the 20156 2017 period, is aguidingdocument outlinng a vision,
goals and strategies for the RMI investmenthat are reviewed annually

Recreation and Leisure Master PlagRLMP)Highd evel gui ding direction fo
trails, lakes, rivers, indoor and outdoor recreation faciés, programs, other nocommercial outdoor

activities and commercial activities that use municipally controlled assefhe 2015 RLMP

determined priority investment areas to maintain and enhance, enrich and plan for new assets within

each category of reazation and leisure amenity in Whistler.

Whistlerd6s Cultur al T 0 u Developed i20141,dhe reportreconimended r a t e g
investment in placebased cultural tourism as part of the resosvide strategy to increase room
occupancy levels. Itoutie s strategies to |l everage O6place as pr

experiences that capitalize on Whistlerds unique

Official Community PlanWhistler'sOfficial Community Plarserves as a framework for all policies,
regulations and decisions pertaining to land use and development in Whistler.

Whistler2020: Whistler2020 is a vision and policy that is aspirational, providing a broad strategic

scope for our ongoing journey towards success and sustainability. The documerttioes how Whistler

will achieve its vision through 17 strategies and ongoing communigveloped actions. Annual

performance monitoring and reporting systeet r ack mor e i ndicators measuri
towards sustainability.
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2.5 FUNDING TOURISM WHISTLER

RMOW Municipal Tax Revenue

The RMOW manages a budget of approximatel@3million on
behalf of the resort community providing municipal programs,
services and infastructure to approximately 12,00

permanent residents and an average daily popation of
30,000, which includes parttime residents, seasonal workers
and more than 3 million visitors per yearOn any given day it is
guite common for the number of visitors in Whistler to exceed
the number of residentso this is part of what makes the
community of Whistler unique in terms of its structure in
general, and its tourism share in particular.

RMOW Source of Revenues

Whi stl erds annual budget is far
governments of a comparable size. This fact is a reflection of

the annual investment that isrequired by local taxpayergboth

residential and commercialfo support infrastructure, facilities

and amenities that are very often core assets of the tourism product, and in many cases

predominantly used, or targeted at both attracting and serving visitoSor almost 30 years, this is

part of the reason that the MRDT guphbtitRdgrleinet cé) has
sustainingthe very significant costs of delivering effective management and investmentdrcore

elements of theWhistler tourism poduct (especially the Whistler pedestrian Village amenities,

facilities and attractions)

Province of British Columbia, Municipal and Regional District Tax (MRDT)

As noted in detail above, MRDT revenues generated through designated accommodation taxesrwith

Whistler, are divided evenly between Tourism Whistler and the RMOWAssuming a 3% rate, and at

current accommodation sale levels, this yields approximately $4M to both organization annually.

These funds are critical investments in ensuring that the tosm economy in Whistler continues to

present a worldclass image, and deliver world class visitor experiences. These MRDT investments
strategically support the delivery of a tourism economy that creates almost $1.5 billion in consumer

spending (approximagly 85% by visitors); approximately $1.5 billion in provincial GDP; represents

al most 25% of the Provi ncomlidivelynore thanstsd0 mikiomiotax r ev e n
revenues ($1.4 million/day) to all three levels of government.

The deliveryd exceptional visitor experiences is at the
tourism economy, and for almost three decades, the MRDT revenues have provided critical support to

its successful delivery. This Plan seeks to both formalize this apprbaand ensure its continued

success into the future As stated earlier within the Plan, to continue to effective leverage MRDT

revenues and effectively support the Whistler resort tourism economy, this 3% tax rate submission

seeks to add Whistler to the $t of Additional Prescribed Purposes schedule included within the

Designated Accommodation Area Regulation. For reference, local stakeholder are strongly in support

of adding the following Additional Prescribed Purpose to the Whistler designated accommamntat

area:

Whistler. The Resort Municipality of Whistler and/or Tourism Whistler may spetie [MRDT] money
paid to it for mnvention Centre marketing and capital revestments
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Province of British Columbia, Resort Municipality Initiatiy&MI)

TheRMOW is part of a small group of resort communities in British Columbia that can access
incremental financial tools to O0Oenhance the resor
Initiative (RMI), the RMOW can access significant ongoing incentdased funding established to

support the unique challenges and opportunities faced by small resort municipalities and to assist

resortor i ented municipalities in their efforts towar
tour i sm dhe®MOW, rdlaboration with other resort partners (through EPI processes)
strategically invests RMI funds through a regularly submitted and approved Resort Development

Strategy. Key performance metrics are identified with the Strategy, tracked annually, and strataily

leveraged to ensure the ongoing success and effectiveness of RMI investments over time.

Province of British Columbia, Destination BC

Tourism Whistler embraces partnerships and has been fortunate to work with Destination BC on
several ceoperative maketing programs, including a Sea to Sky Mountain Bike campaign and Sea to
Sky Arts and Culture campaign. Destination BC has been a partner of Tourism Whistler and regularly
contributes to market development programs, including media and trade familiarizat tours.

Private Funding Support and Reinvestment

With a positive economic outlook for the resort rivate investment across thecommunityhas grown
over the lastcouple ofyears

Resort businesses continue to maintain and reinvest mmenity andinfrastructure improvementsas
evidenced by increasing building permit activignd yearround product innovations.

Whi stl er Bl ackcombds Renai sansiodevelopnewgessbume nt annou
attractions that can operate regardless of the weather. ftas also madecontinued advancementsin

snowmaking trail maintenance as well asa recent upgrade of the Rendezvous Lodgn Blackcomb

Mountain.

The new privately funded Audain Art Museuimbecoming a flagship arts institute attracting a culture
focused vsitor segment.Supporting arts and culture organizations with improvgatograms and
projectswill help this aspect of the resort economy to grow and attract new visits to the resort.

Furthermore, hird party producers for 10 festivals and events over theext three years are
collectively contributing an estimated $33.78 million to bring these major events to Whistld@his
programming includes iconic events like Tough Mudder Whistler, RBC GranFondo Whistler, and
Subaru IRONMAN Canad#Vhile these events wee not initially based in Whistlerresort partners
worked together to attract the producers to host their events to Whistlgmoving to become
substantial economic drives for British Columbia.

The municipality, Tourism Whistler and other resort stakelders are continually looking ahead for
additional opportunities to innovate and find the suitable mix of partners and funding to deliver fiscally
sound product and programs.
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5 COPY OF BYLAW AMENENM

RESORT MUNICIPALITY OF WHISTLER
ACCOMMODATION TAX REQUEST BYLAW NO. 2134, 2017

A BYLAW TO REQUEST THAT THE PROVINCE IMPOSE AN ACCOMMODATION TAX
UNDER THE PROVISIONS OF THE PROVINCIAL SALES TAX ACT

WHEREAS the Council of the Resort Municipality of Whistler initially adopted, “Additional Hotel
Room Tax Levy Bylaw No. 618, 1987" on February &, 1987;

AND WHEREAS the Council of the Resort Municipality of Whistler wishes to raise revenue for the
prescribed purposes of financing tourism marketing, programs and projects;

AND WHEREAS, the Provincial Sales Tax Act as amended in 2015, permits a municipality to
request, by bylaw, that the Lieutenant Governor in Council make a regulation to provide for an
additional tax levy, not to exceed three percent, on the purchase price of accommodation sold
within a designated accommodation area;

NOW THEREFORE the Council of the Resort Municipality of Whistler, in open meeting assembled,
ENACTS AS FOLLOWS:

1. This Bylaw may be cited for all purposes as the, "Accommodation Tax Request Bylaw No.
2134, 2017",

‘2. The Lieutenant Governor in Council is hereby requested to make a regulation under sectign
240 Provincial Sales Tax Act declaring that section 123 (1) of the Act applies at a rate of three
percent in respect of accommodation purchased within the Resort Municipality of Whistier.

3. The revenue collected from the tax and paid to the Municipality may only be expended
consistent with the prescribed purposes of the Provincial Sales Tax Act.

4. “Additional Hotel Room Tax Levy Bylaw No. 618, 1887” is hereby repealed.
GIVEN FIRST, SECOND AND THIRD READING this 7th day of March, 2017.
ADOPTED by the Council this 21% day of March, 2017,

M pdse. s

Nancy Wilhelm-Morden, Laurie-Anne Schimek,
Mayor Municipal Clerk

T

IHEREBY CERTIFY that this is a frue copy of
*Accommodation Tax Request Bylaw No., 2134, 2017”

Laurie-Anne Schimek,
Municipal Clerk
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6 ACCOMMODATION DIRBERY

Whistler has a wide variety of nightly accommodation options. The resort community has been

carefully plannedwith the intent to provide sufficient inventory of nightly rental beds available close to

lifts and other recreational facilities in Whistlerin other words, toensured war m beds & f or a
resort village. These properties have specific covenargad other designationsregistered on title that

outline how the property is to be used antb ensure sufficient space is available for tourist

accommaation.

In Whistler, the range of properties that ardesignatedfor tourist accommodation is quite variablé
from the 550-room Fairmont Chateau Whistler to boutique hotels, condominiums, bed and breakfasts
and lockoff suites.

A recent review of inventor calculatedthat 6,569 units that are zoned and used fonightly rentals
across the Resort Lands. Many of these are independently managed or owmamaged, with single or
multiple owners who have fractional ownership on title. Further, many foreigners wheely, if ever
visit Whistler, own thesaunits asinvestment properties.

After discussions with Destination BC antihe Ministry of Jobs, Tourism & Skills Training, it wiagially
thought that the best way to obtairappropriate approval for the additimal 1 percent MRDT would be
through the Hotel Association of Whistler (HAW) and its membership.

The Hotel Association of Whistlér May 2017 membership

Accommodation Provider Bed Units  Accommodation Provider Bed Units
Aava Whistler Hotel 191 Adara Hotel 41
Blackcomb Lodge 98 Coast Blackcomb Suites 186
Crystal Lodge 158 Delta Whistler Village Suites 205
Fairmont Chateau Whistler 550 Four Seasons Resort Whistler 310
Hilton Whistler Resort 289 Listel Whistler Hotel 129
Lodging Ovations 275 Nita Lake Lodge 77
Pan Pacific Lodge Mountainside, Village 204 Resort Quest 500
Summit Lodge and Spa 81 Tantalus Lodge 58
The Westin Resort & Spa, Whistler 419 Whistler Village Inn & Suites 87

HAW represents approximately 59% of all rentable nightly accommodation in this Resort. Howeser

seen in the table above HAW represents primarily the larger accommodation providers, andile they

represent >51% of the units in Whistler, they do notrepresemt5 1 % of t he 6t ax report
Wh i s tatcermmbdation sectorFor this reasam, additional work was undertaken to ensure that

more than 51% of the daccommodation tax reporting
for this +1% application.

The table on the following pages demonstrates that 66%f al | Or e oirndéingdedton ite
Ministry of Financef6s most current tracking have
(signatures in Appendix 7). Moreover, depending on the manner by which the calculations are

undertaken, there is now expressed support of betweer2¥® and 89%° of all nightly accommodation

units in Whistler (clearly above the 51% threshold in both cases).

806 of the 146 reporting entities with active units included on the MoF summary document

‘nITtpp dzyAda 2F GKS cZcpd dzyraida GKIG ¢2 NBLEZ2NIA dzZNBYy QBN A RFE @&yA ivd & @&l
operating as nightly accommodations)

104,755 units of the 5,351 units included on the updated MOF summary (see pages 42 onward)
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Accommodation Directory Form

MRDT +1% Submission

Status Taxpayer Legal Name Owner/Manager Name Jurisdiction Location Units Phone Number
Signed GIBBONS TRAVEL LTD. 206 CARLETON LODGE Todd Cousins Whistler 4290 MOUNTAIN 50 APT 206 WHISTLER BCVON 1B4 1 604-938-0225
Signed GIBBONS TRAVEL LTD. 207 CARLETON LODGE Todd Cousins Whistler 4290 MOUNTAIN 50 APT 207 WHISTLER BCVON 1B4 1 604-938-0225
Signed GIBBONS TRAVEL LTD. 505 CARLETON LODGE Todd Cousins. Whistler 4290 MOUNTAIN 50 AFT 206 WHISTLER BC VOM 1B4 1 604-938-0225
Signed GIBBONS TRAVEL LTD. 507 CARLETON LODGE Todd Cousins. Whistler 4290 MOUNTAIN S50 APT 206 WHISTLER BC VON 1B4 1 604-932-0225
Signad AAVA WHISTLER HOTEL LIMITED PARTNERSHIP ::::N\:;‘SIE-II:ER HOTEL LIMITED Colin Hedderson Whistler 4005 WHISTLER WAY WHISTLER BC 181 604-932-3522
Signed ABBEY MANAGEMENT (2015) LTD. ABBEY MANAGEMENT (2015) LTD. Tony Medd Whistler 4359 MAIN ST WHISTLER BC VON 1B4 a1 604-932-2778
Signed ACER VACATION RENTALS LTD. ACER VACATION RENTALS LTD. Clint Goyetta Whistler 4305 SPEARHEAD PLACE WHISTLER BC VOM 1B4 26 1-877-483-TeEd
Signed THE OWNERS, STRATA PLAN VR 1858 ADARA HOTEL Robert Simpson Whistler 4122 VILLAGE GREEM WHISTLER BC VON 1B4 41 E04-905-4003
Signad ALOHA WHISTLER ACCOMMODATIONS LMITED ::':IHT':DWHISILER ACDMMODATIONS Chantelle Milan Whistler 4370 LORIMER RD # 334F WHISTLER BC VON 184 25 604-938-6263
Signed WHISKY JACK RESORTS (WHISTLER) LTD. ASPEN Jeff Lee Whistler 4200 SPEARHEAD DR WHISTLER BC VON 1B4 11 1-866-590-1613
Signed BLACKCOME PEAKS ACCOMMODATIONS INC. BLACKCOME PEAKS ACCOMMODATIONS INC. Roy Wilshire Whistler 4857 PAINTED CLIFF ROAD WHISTLER BC VON 1B4 2 1-866-590-1613
Signed BLACKCOME PEAKS ACCOMMODATIONS INC. BLACKCOME PEAKS ACCOMMODATIONS INC. Roy Wilshire ‘Whistler 4800 SPEARHEAD DR WHISTLER BC VON 1B4 72 1-866-530-1613
Signed BLACKCOME PEAKS ACCOMMODATIONS INC. BLACKCOME PEAKS ACCOMMODATIONS INC. Roy Wilshire Whistler  44- 4325 NORTHLAND BLVD WHISTLER BC VON 184 1 1-866-530-1613
Signed BLACKCOME PEAKS ACCOMMODATIONS INC. BLACKCOME PEAKS ACCOMMODATIONS INC. Roy Wilshire Whistler 36 - 2250 NORDIC DRIVE WHISTLER VON 1B2 2 1-866-590-1613
Signed BLACKCOME PEAKS ACCOMMODATIONS INC. BLACKCOME PEAKS ACCOMMODATIONS INC. Roy Wilshire ‘Whistler 4305 SPEARHEAD PLACE WHISTLER EC VON 1B4 1 1-866-590-1613
Signad BLACKCOMB PEAKS ACCOMBMODATIONS INC. BLACKCOMB PEAKS ACCOMMODATIONS INC. Roy Wilshire Whistler  4-7324 TALUSWOOD PLACE WHISTLER BC VON 182 [i] 1-866-550-1613
Signed BLACKCOME PEAKS ACCOMMODATIONS INC. BLACKCOME PEAKS ACCOMMODATIONS INC. Roy Wilshire ‘Whistler 4891 PAINTED CLIFF RD WHISTLER BC o 1-866-530-1613
Signed BLACKCOME PEAKS ACCOMMODATIONS INC. BLACKCOME PEAKS ACCOMMODATIONS INC. Roy Wilshire Whistler  11-46561 BLACKCOME WAY WHISTLER BC VON 1B4 o 1-866-530-1613
Signed BLACKCOME PEAKS ACCOMMODATIONS INC. BLACKCOME PEAKS ACCOMMODATIONS INC. Roy Wilshire Whistler 4701 GLACIER DRIVE WHISTLER BC VON 1B4 (1] 1-866-590-1613
Signed BLACKCOME PEAKS ACCOMMODATIONS INC. BLACKCOME PEAKS ACCOMMODATIONS INC. Roy Wilshire Whistler 4365 PAINTED CLIFF ROAD WHISTLER BC VON 1B4 (1] 1-866-590-1613
Signad EMBARC MEMBERS ASSOCIATION CLUB INTRAWEST - WHISTLER Pablo Contreras Whistler 4580 CHATEAU BLVD WHISTLER BC VON 1B4 139 425 454 8429
Signed CONCORD SUNDIAL MANAGEMENT INC. CONCORD SUNDIAL MANAGEMENT INC. Ben Day Whistler 4340 SUNDMAL CRES WHISTLER BC VON 184 60 1-800-661-2321
Signed GOLFBC HOLDINGS INC. CRYSTAL LODGE lzn Lowe ‘Whistler 4154 VILLAGE GREEM WHISTLER BC VON 1B4 158 604-932-2221
Signed WHISTLER PRIME VACATION PROPERTIES TOWN PLAZA Bob Wyper Whistler 4314 MAIN ST STE 432 WHISTLER BC VON 1B4 1 604-780-2503
Signed WHISTLER PRIME VACATION PROPERTIES EAGLE LODGE Bob Wyper Whistler 4314 MAIN ST 5TE 328 WHISTLER BC VON 1B4 1 604-780-2503
Signed WHISTLER PRIME VACATION PROPERTIES EAGLE LODGE Bob Wyper Whistler 4314 MAIN ST STE 224 WHISTLER BC VON 1B4 1 604-TB0-2503
Signed EVOLUTION OWNERS' ASSOCIATION EVOLUTION OWNERS' ASSOCIATION Saad Hasan Whistler 2020 LONDON LANE WHISTLER BC VON 182 70 604-938-9959
Signed CANADIAN RESCRT HOTELS LIMITED PARTNERSHIP FAIRMONT CHATEAU WHISTLER Norm Mastalir Whistler 4599 CHATEAU BLVD WHISTLER BC VON 1B4 550 B04-938-8000
Signed THE OWNERS, STRATA PLAN BCS-104 FIRST TRACKS LODGE - WHISTLER Saad Hasan Whistler 2202 GONDOLA WAY WHISTLER BC VON 1B2 a3 604-938-9939
Signed FS WHISTLER LIMITED PARTNERSHIP FOUR SEASONS RESORT WHISTLER Joerg Rodig Whistler 4591 BLACKCOMB WAY WHISTLER BC VON 1B4 310 604-935-3400
Signed WHISTLER PRIME VACATION PROPERTIES GLACIER LODGE Bob Wyper Whistler 4573 CHATEAU BLVD # 320 WHISTLER BC VON 1B4 1 604-TB0-2503
Signed WHISTLER PRIME VACATION PROPERTIES GLACIER LODGE Bob Wyper ‘Whistler 4573 CHATEAU BLVD # 212 WHISTLER BC VON 1B4 1 B04-T80-2503
Signed WHISTLER PRIME VACATION PROPERTIES GLACIER LODGE Bob Wyper ‘Whistler 4573 CHATEAU BLVD # 339 WHISTLER BC VON 1B4 1 604-T80-2503
Signed WHISTLER PRIME VACATION PROPERTIES GLACIER LODGE Bob Wyper Whistler 4573 CHATEAU BLVD # 342 WHISTLER BC VON 1B4 1 604-780-2503
Signed WHISTLER PRIME VACATION PROPERTIES GLACIER LODGE Bob Wyper Whistler 4573 CHATEAU BLVD # 106 WHISTLER BC VON 1B4 1 604-780-2503
Signed WHISTLER PRIME VACATION PROPERTIES GLACIER LODGE Bob Wyper ‘Whistler 4573 CHATEAU BLVD # 105 WHISTLER BC VON 1B4 1 604-780-2503
Signed WHISTLER PRIME VACATION PROPERTIES GLACIER LODGE - MULTIPLE UNITS Bob Wyper Whistler 4573 CHATEAU BLVD WHISTLER BC VON 1B4 1 604-780-2503
Signed WHISTLER PRIME VACATION PROPERTIES GLACIER LODGE - MULTIPLE UNITS Bob Wyper Whistler 4573 CHATEAU BLVD WHISTLER BC VON 1B4 1 B04-TB0-2503
Signed WHISTLER PRIME VACATION PROPERTIES GLACIER REACH Bob Wyper ‘Whistler 4388 NORTHLANDS BLVD STE 40 WHISTLER BC VON 1B4 1 604-780-2503
Signed WHISTLER PRIME VACATION PROPERTIES GLACIER REACH Bob Wyper ‘Whistler 4388 NORTHLANDS BLVD STE 34 WHISTLER BC VON 1B4 1 604-780-2503
Signed WHISTLER PRIME VACATION PROPERTIES GLACIER REACH Bob Wyper ‘Whistler 4388 NORTHLANDS BLVD STE 38 WHISTLER BC VON 1B4 1 604-780-2503
Signed TRUE NORTH HOSTELLING ASSOCIATION HI - WHISTLER Allister Mclean Whistler 1035 LEGACY WAY WHISTLER BC VOM 1B1 38 778-328-1220
Signed WW HOTELS [WHISTLER) LIMITED PARTNERSHIP HILTON WHISTLER RESORT & SPA Tony MacDonald Whistler 4050 WHISTLER WAY WHISTLER BC VON1B4 289 604-932-1982
Signed WHISK] JACK RESCRTS (WHISTLER) LTD. IRONWOOD JeffLee ‘Whistler 3217 BLUEBERRY DR WHISTLER BC VON1B3 21 B04-962-0220
Signed WHISTLER PRIME VACATION PROPERTIES LAKE PLACID Bob Wyper Whistler 2050 LAKE PLACID RD STE 212 WHISTLER BC VON 0AQ 1 604-780-2503
Signed WHISK] JACK RESORTS (WHISTLER) LTD. LAKE PLACID LODGE Jeff Lee Whistler  2050LAKE PLACID RD WHISTLER EC VON 1B2 14 604-962-0220
Signed LEGENDS OWNERS' ASSOCIATION LEGENDS OWNERS' ASSOCIATION Saad Hasan ‘Whistler 2036 LONDON LANE WHISTLER BC VON1B2 i 604-938-9999
Signed LISTEL CANADA LTD. LISTEL WHISTLER HOTEL Doug Andrews Whistler 4121 VILLAGE GREEN WHISTLER BC VON 1B4 129 604-932-1133
Signed WHISTLER PRIME VACATION PROPERTIES MARKET PLACE Bob Wyper ‘Whistler 4360 LORIMER RD STE 207 WHISTLER BC VON 1B4 1 B04-TB0-2503
Signed WHISTLER PRIME VACATION PROPERTIES MOUNTAIN STAR Bob Wyper Whistler 4394 PAINTED CLIFF RD STE 8 WHISTLER BC VON 1B4 1 604-780-2503
Signed ADR CONSULTING LTD. MOUNTAINVIEW ACCOMODATION Christina MacVicar Whistler 4369 MAIN ST WHISTLER BC VON 1B4 30 604-905-4135
Signad MNLL MANAGEMENT (2013) LTD. NITA LAKE LODGE Theresa Ginter Whistler 2131 LAKE PLACID RD WHISTLER BC VON 1B2 7 604-966-5700
Signed WHISTLER PRIME VACATION PROPERTIES NORTH STAR Bob Wyper ‘Whistler 4355 NORTHLANDS BLVD STE 118 WHISTLER BC VON 184 1 604-780-2503
Signed WHISK] JACK RESCRTS (WHISTLER) LTD. NORTH STAR JeffLee ‘Whistler 4355 NORTHLANDS BLVD WHISTLER BC VON 1B4 20 1-866-530-1613
Signed WHISTLER PRIME VACATION PROPERTIES PAINTED CLIFF Bob Wyper Whistler 4391 PAINTED CLIFF RD STE 2 WHISTLER BC VON 1B4 1 604-780-2503
Signed WHISTLER BASELINE PARTMERS COMPANY PAN PACIFIC VILLAGE CENTRE Liyod Daser Whistler 4299 BLACKCOMB WAY WHISTLER BC VON 1B4 a3 604-905-6503
Signed OME WHISTLER VILLAGE PARTNERS COMPANY PAN PACIFIC WHISTLER MOUNTAINSIDE Liyod Daser Whistler 4320 SUNDIAL PL WHISTLER BC VON 1B4 i 604-905-6503
Signed PEAK TO GREEN ACCOMODATIONS INC. PEAK TO GREEN ACCOMODATIONS INC. Barry Maskell Whistler 4749 SPEARHEAD DR WHISTLER BC VON 1B4 38 604-938-4787
Signed WHISK] JACK RESCRTS (WHISTLER) LTD. POWDERS EDGE JeffLee ‘Whistler 4050 WHISTLER WAY WHISTLER BC VON 1B4 6 1-866-530-1613
Signed WHISTLER PRIME VACATION PROPERTIES POWDERVIEW Bob Wyper Whistler 2217 MARMOT PL 5TE 26 WHISTLER BC VON 1B2 1 604-780-2503
Signed WHISTLER PRIME VACATION PROPERTIES RAVENCREST Bob Wyper Whistler 3212 BLUEBERRY DR STE 206 WHISTLER BCVON 1B3 1 604-780-2503
Signed IFLE:‘DRTQU[STWHIMR PROPERTY MANAGEMENT RESORT QUEST WHISTLER Steve Seatle Whistler 4368 MAIN ST WHISTLER BC VON 1B4 550 604-932-6001
Signed WHISK] JACK RESCRTS (WHISTLER) LTD. SNOWEIRD JeffLee ‘Whistler 4865 PAINTED CLIFF RD WHISTLER BC VON 1B4 T 1-866-530-1613
Signed TANTALUS MANAGEMENT INC. TANTALUS LODGE Mike Kohari Whistler 4200 WHISTLER WAY WHISTLER BC VION 1B4 64 604-932-4146
Signed WHISTLER PRIME VACATION PROPERTIES THE MARQUISE Bob Wyper Whistler 4805 SPEARHEAD DR 5TE 610 WHISTLER BCVON 1B4 1 604-780-2503
Signad WHISTLER PRIME VACATION PROPERTIES THE MARQUISE Bob Wyper Whistler 4805 SPEARHEAD DR 5TE 317 WHISTLER BC VON 1B4 1 604-TR0-2503
Signed THE OWNERS, STRATA PLAN LMS 2340 THE OWMERS, STRATA PLAN LMS 2240 Erin Wilson Whistler 4308 MAIN ST WHISTLER BC VON 1B4 205 604-905-3987
Signed WHISK] JACK RESCRTS (WHISTLER) LTD. TOWN PLAZA JeffLee ‘Whistler 4314 MAIN ST WHISTLER BC VON 1B4 10 1-866-530-1613
Signed WHISTLER PRIME VACATION PROPERTIES TREELINE Bob Wyper Whistler 4661 BLACKCOMB WAY STE 13 WHISTLER BC VON 1B4 1 604-780-2503
Signed WHISK] JACK RESORTS (WHISTLER) LTD. TYNDALL STONE LODGE Jeff Lee Whistler 4338 MAIN ST WHISTLER BC VON 1B4 14 1-866-590-1613
Signad WHISK] IACK RESORTS [WHISTLER) LTD. VALHALLA Jeff Lea Whistler 4375 NORTHLANDS BLVD WHISTLER BC VON 1B4 10 1-866-550-1613
Signed WHISTLER PRIME VACATION PROPERTIES VALHALLA Bob Wyper ‘Whistler 4375 BLACKCOMB WAY 5TE 6 WHISTLER BC VON 1B4 1 604-780-2503
Signed WHISK] JACK RESCRTS (WHISTLER) LTD. VILLAGE CENTRE JeffLee Whistler 4295 BLACKCOMB WAY WHISTLER BC VON 1B4 B 1-866-530-1613
Signed WHISK] JACK RESORTS (WHISTLER) LTD. VILLAGE GATE HOUSE Jeff Lee Whistler 4321 VILLAGE GATE BLVD WHISLTER BC VON 184 13 1-866-590-1613
Signed OHR WHISTLER MANAGEMENT LTD. WESTIN RESORT & 5PA, WHISTLER Tony Cary-Barnard Whistler 4090 WHISTLER WAY WHISTLER BC VION 1B4 419 604-905-5000
Signed WHISK] JACK RESORTS (WHISTLER) LTD. WHISKI JACK JeffLea ‘Whistler 2400 CAVENDISH WAY WHISTLER BC VON 182 15 1-866-590-1613
Signed LATOUR GROUP MANAGEMENT CANADA, INC WHISKI JACK AT WESTIN RESORT & SPA Jeremy Moser Whistler 4090 WHISTLER WAY WHISTLER BC VION 1B4 19 £843-340-8517
Signed WHISK] JACK RESCRTS (WHISTLER) LTD. WHISKI JACK RESORTS JeffLee ‘Whistler 2011 INNSBRUCK DR UNIT 107 WHISTLER BC VON 1B2 1] 1-866-530-1613
Signed WHISTLER 2010 SPORT LEGACIES SOCIETY WHISTLER ATHLETES CENTRE Roger Soane Whistler 1080 LEGACY WAY WHISTLER BCVON 1B1 a3 604-964-0042
Signed :IA:;IE’:; m?:EAEL DAVID 8 ROCKWELL RABKIN, x::‘SIEEEIL‘LEUN{l}JRY CONDOMIMUM Michael Rabkin Whistler 4204 VILLAGE 50 WHISTLER BC VON 1B4 1] 604-932-6118
Signed WHISTLER PLATINUM RESERVATIONS LTD. WHISTLER PLATINUNM RESERVATIONS LTD. Damian Saw ‘Whistler 4433 SUNDIAL PLACE OFC 210 WHISTLER BC VON 1B4 130 604-932-0100
Signed WHISTLER PREMIER RESORTS ULC WHISTLER PREMIER Mark Blasak Whistler 4220 GATE WAY DR WHISTLER BC VON 184 98 604-935-1177
Signed WHISTLER RESORT HOMES LTD. WHISTLER RESORT HOMES LTD. Peter Delong Whistler 8229 BLACK BEAR RID'GE WHISTLER BC VON 1B9 3 604-932-7465
Signed WHISTLER SUPERIOR PROPERTIES {2004) INC. WHISTLER SUPERIOR PROPERTIES (2004) INC. Dan Fear Whistler 4355 NORTHLANDS BLVD #139 WHISTLER BC VON 1B4 64 604-932-3510
Signed WVI ENTERPRISES LTD. WHISTLER VILLAGE INNS Chiff Bell Whistler 4429 SUNDIAL PL WHISTLER BC VON 1B4 a7 604-932-4004
Signed WHISTLER PRIME VACATION PROPERTIES WINDWHISTLE Bob Wyper ‘Whistler 4111 GOLFERS APPROACH STE 303 WHISTLER BCVON 1B4 1 604-780-2503
Signed WHISK] JACK RESCRTS (WHISTLER) LTD. WOODRUN JeffLee Whistler 4310 SPEARHEAD PL WHISTLER BC VON 1B4 16 1-866-530-1613
Signed WHISTLER PRIME VACATION PROPERTIES TOWN PLAZA Bob Wyper ‘Whistler 4314 MAIN ST STE 215 WHISTLER BC VON 1B4 1 B04-TB0-2503
Signed WHISTLER PRIME VACATION PROPERTIES TOWN PLAZA Bob Wyper Whistler 4314 MAIN ST 5TE 301 WHISTLER BC VON 1B4 1 604-780-2503
Signed WHISTLER PRIME VACATION PROPERTIES TOWN PLATA Bob Wyper Whistler 4314 MAIN ST STE 449 WHISTLER BC VION 1B4 1 604-TR0-2503
Signed WHISTLER PRIME VACATION PROPERTIES TOWN PLAZA Bob Wyper ‘Whistler 4314 MAIN ST STE 263 WHISTLER BC VON 1B4 1 604-780-2503
Signed WHISTLER PRIME VACATION PROPERTIES TOWN PLAZA Bob Wyper ‘Whistler 4314 MAIN ST STE 328 WHISTLER BC VON 1B4 1 B04-T80-2503
Signed WHISTLER PRIME VACATION PROPERTIES GLEN EAGLES Bob Wyper Whistler 4636 BLACKCOMBE WAY 7810 2 B04-TB0-2503
Signed WHISTLER PRIME VACATION PROPERTIES STOMES RIDGE Bob Wyper Whistler 4822 SPEARHEAD DRIVE Unit 11 1 604-780-2503
Signed WHISTLER PRIME VACATION PROPERTIES NORTHERN LIGHTS Bob Wyper ‘Whistler 4150 TANTALUS DRIVE 1 604-780-2503
Signed PINNACLE INTERNATIONAL HOTELS AND RESORTS INC. PINNACLE WHISTLER RESORTS Sonia Anderson Whistler 4319 MAIN ST WHISTLER BC VON 1B4 84 1 BER-999-8986
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MROT +1% Submission

Status Taxpayer Legal Name Owner/Manager Name risdicti Location Units Phone Number
Were i:’r:::r;: " BHAT TRAX BCTLD. CHALET LUISE PENSION INN - WHISLTER Whistler 7461 AMBASSADIOR CRES WHISTLER BC VON 187 1 604 932 4187
Were EL"’F":.;:: "2 DEBBIE HAMPTON MOUNTAIN STAR Whistler 4894 PAINTED CLIFF RD UNIT 2 '&5 WHISTLER BC VON 184 2 B04-902-2211
Were i:’r:::r;:m DEBBIE HAMPTON NORTH STAR Whistler 4355 NORTHLANDS BLVD UNIT 16 WHISTLER BC VON 184 1 604-802-2211
Wi ble to contact -
e El.lr:@n;: AZ 2126, LLC OUR WHISTLER RETREAT Whistler 4330 NORTHLANDS BLVD WHISTLER BC VON 184 1 1.877.235.9758
Were EL:-::i:un;: "2 DEBBIE HAMPTON PAINTED CLIFF Whistler 4291 PAINTED CLIFF RD # 49 WHISTLER BC VON 184 1 604-902-2211
Wi ble to contact -
e EU;@";: KERRY WALLACE SEVENTH HEAVEN ACCOMMODATIONS Whistler 407974 THUNDERBIRD RIDGE SQUAMISH BC VBB DAL 7 604-966-7100
Were EL:-E'[::;: "3 |15 FERNANDEZ WHISKI JACK RESORTS Whistler 2011 INNSBRUCK DR UNIT 107 WHISTLER BC VON 182 B could anly find an email.
Wi ble to contact -
e EU":W‘;: DEBBIE HAMPTON #7 FITZSIMMONS WALK Whistler 7124 NANCY GREENE DRIVE 1 604-902-2211
Were alll’rl‘:;"n:: "2 DEBBIE HAMPTON #9824 VALHALLA Whistler 4375 NORTHLANDS BLVD 2 604-902-2211
Were El_'l’r"::r;: "= DERBIE HAMPTON #211 MARQUISE Whistler 4809 SPEARHEAD DRIVE 1 604-902-2211
Were EL""':;"":: "2t DEBBIE HAMPTON #220 TYNDALL STONE LODGE Whistler 4338 MAIN STREET 1 604-902-2211
Were al_'l’r":;"n;: 3 LERBIE HAMPTON #23 TREELINE Whistler 4661 BLACKCOMB WAY 1 £04-902-2211
Were i:’r:::r;: 3" DEBBIE HAMPTON #25 SYMPHONY Whistler 4385 NORTHLANDS BLVD 1 604-902-2211
Wers al_'l’r":_l:"n;: 3 LERBIE HAMPTON #311 GRAMITE COURT Whistler 4405 BLACKCOME WAY 1 504-902-2211
Wers El_'l’r'::r;: "5 EBBIE HAMPTON #28 CREEK RIDGE Whistler 2240 GONDOLA WAY 1 604-902-2211
Were al_'l’r":_l:"n;: 3 LERBIE HAMPTON #53 LAGDONS Whistler 4335 NORTHLANDS BLVD 1 504-902-2211
Moresponse  CAROLYN HILL AFFORDABLE WHISTLER RESORT Whistler 2841 CLIFF TOP LANE WHISTLER BC VON 182 604-935-2094
Noresponse  ALLSEASON VACATION RENTALS INC ALLSEASON VACATION RENTALS INC Whistler 2550 JURA CRESCENT GARIBALDI HIGHLANDS BC VON 170 T 1-888-922-8862
Moresponse  1037761B.C.LTD. ALPENGLOW Whistler 4369 MAIN ST UNIT 404 WHISTLER BC VON 184 1 na listed phone number -
Moresponse 1037761 B.C. LTD. ALPENGLOW Whistler 4359 MAIN ST UNIT 225 WHISTLER BC VON 184 1 no listed phone number -
Moresponse 1037761 B.C.LTD. ALPENGLOW Whistler 4363 MAIN ST UNIT 219 WHISTLER BC VON 184 1 na listed phone number -
Noresponse  1037761B.C.LTD. ALPENGLOW Whistler 4369 MAIN ST UNIT 318 WHISTLER BC VON 184 1 na listed phone number -
Moresponse  1037761B.C.LTD. ALPENGLOW Whistler 4369 MAIN ST UNIT 415 WHISTLER BC VON 184 1 na listed phone number -
Moresponse  ALMA MATER SOCIETY OF THE UNIVERSITY OF BRITISH AMS/UBC WHISTLER LODGE Whistler 2124 NORDIC DR WHISTLER VON 182 a2 604-932-6604
Moresponse  BEAR BACK BIKING BEAR BACK BIKING Whistler 3229 ARCHIBALD WAY WHISTLER VON 183 0 Ereﬂmi’:'ﬂm - N longer
Moresponse  BLACKCOMB ACCOMMODATION.COM PROPERTIES  BLACKCOME ACCOMMODATION.COM Whistler PO BOX 1118 WHISTLER BC VON 184 0 (604} 913-0025 - Dioesnit
Moresponse  HARMONY WHISTLER VACATIONS LTD. CARLETON LODGE Whistler 4250 MOUNTAIN 501 # 205 WHISTLER BC VON 184 1 604-906-1032
Moresponse  HARMONY WHISTLER VACATIONS LTD. CARLETON LODGE Whistler 4573 CHATEAU BLVD # 329 WHISTLER BC VON 184 1 04-906-1032
Noresponse  RHODE, JOERN SIEGFRIED & RHODE, JACOUELINE LEE  CEDAR SPRINGS BED & BREAKFAST LODGE Whistler 8106 CEDAR SPRINGS RD WHISTLER BC VON 188 1 604-938-8007
Moresponse  CANADIAN VACATION HOMES CVH - WHISTLER Whistler  CANADIAN VACATION HOMES WHISTLER BC VON 180 0 was not able to find
Noresponse  DESTINATION PROPERTIES LTD. DESTINATION PROPERTIES LTD. Whistler 4560 BLACKCOME WAY APT 304 WHISTLER BC VON 184 0 na longer exists
Moresponse  THE FIREPLACE INNS LTD. EXECUTIVE INN AT WHISTLER VILLAGE Whistler 4250 VILLAGE STROLL WHISTLER BC VON 184 &7 604-932-3200
Moresponse  FIRESIDE OUTDOOR RECREATION CLUB FIRESIDE LODGE Whistler 2117 NORDIC DR WHISTLER BC VON 184 13 1-856-932-3994
MNoresponse  HARMONY WHISTLER VACATIONS LTD. GLACIER REACH Whistler 4388 NORTHLANDS BLVD STE 43 WHISTLER BC VON 184 1 604-906-1032
604-731-3776 - company
operates some rentals
Moresponse  HOLIDAY WHISTLER ACCOMMODATIONS INC. HOLIDAY WHISTLER ACCOMMODATIONS INC Whistler 2324 TALUSWODD PL WHISTLER BC VON1B2 m not zoned for nightly
rentsl - no response was
expected
Moresponse  LLOYDS TRAVEL & CRUISES LTD. LLOYDS TRAVEL & CRUISES LTD. Whistler 4100 WHISTLER WAY UNIT 4 WHISTLER BC VON 184 1 No phone number see
MNoresponse  SVC MOUINTAINSIDE ULC MOUNTAINSIDE LODGE Whistler 4417 SUNDIAL PL WHISTLER BC VON 184 7 604} 932-4511
Moresponse  PARKBRIDGE LIFESTYLE COMMUNITIES INC. RIVERSIDE RESORT Whistler 8018 MONS RD WHISTLER BC VON 188 2 [604] 5055533
Moresponse  STONEY CREEK RESORT PROPERTIES LTD. STONEY CREEK RESORT PROPERTIES LTD. Whistler 3309 PTARMIGAN PLACE APT 123 WHISTLER BC VON 183 4 604-932-7189
MNoresponse  SAILER, SULEEPORN & SAILER, ALAN THE INN AT CLIFF TOP LANE Whistler 2828 CLIFF TOP LANE WHISTLER BC VON 182 1 (604} 538-1379
Noresponse  THE INSIDE EDGE CLUB 1981 THE INSIDE EDGE CLUB Whistler 7066 NESTERS RD WHISTLER BC VON 187 5 604 932 8730,
Moresponse  WESTWIND PROPERTY RENTALS INC. WESTWIND PROPERTY RENTAL (WHISTLER) Whistler 1016 PIA ROAD GARABALDI HIGHLANDS BC VON 170 1 (604]905-4268
Moresponse  LATOUR GROUP MANAGEMENT CANADA, INC WHISKI LACK AT WHISTLERVIEW Whistler 4328 SUNRISE ALLEY WHISTLER BC VON 184 1 Lataur na lenger manage
this unit, believed to be
Moresponse  WHISTLER IDEAL ACCOMODATIONS LTD. WHISTLER IDEAL ACCOMODATIONS LTD. Whistler  BALSAM WAY # 6479 WHISTLER BC VON 186 bEY 604-902-3900
WHISTER RETREATS AND PROPERTY MANAGEMENT  WHISTLER RETREATS AND PROPERTY i
Noresponse 1" MANAGEMENT LTD Whistler 4557 BLACKCOMB WAY WHISTLER BC VDN 184 a0 604-938 8810
WHISTLER VACATION CLUB AT LAKE PLACID
MNoresponse WV - LAKE PLACID MANAGEMENT LIMITED LobeE Whistler 2050 LAKE PLACID ROAD WHISTLER BC VON 184 13 604-932-6999
Noresponse  WHISTLER VACATION CLUB AT TWIN PEAKS WHISTLER VACATION CLUB AT TWIN PEAKS Whistler 4365 NORTHLANDS BLVD WHISTLER BC VON 184 8 604-932-6999
Moresponse  WHISTLER WIRED VACATIONS INC. WHISTLER WIRED VACATIONS INC. Whistler 2836 CLIFF TOP LANE WHISTLER BC VON 182 5 604-932-6283
HIGH PLAINS SALES AGENCY LTD. AGENCE DE VENTE
Noresponse oo e WHISTLERS BEST ACCOMODATIONS Whistler 2572 SNOWRIDGE CRES WHISTLER BC VON 182 3 604-932-1966
MNoresponse  WMD PROPERTIES LTD. WMD PROPERTIES LTD. Whistler 6479 BALSAM WAY WHISTLER BC VON 185 0 N/A na longer exists
NfA DIAMOND RESORTS CANADA LTD. 4580 CHATEAL BLVD Whistler 4580 CHATEAU BLVD WHISTLER BC VON 184 0
NjA DEBBIE HAMPTON ALPINE GREENS Whistler 4528 BLACKCOMB WAY #12 WHISTLER BC VON 184 0 NO LONGER RENT
NfA WHISTLER PRIME VACATION PROPERTIES ASPEN Whistler 4200 SPEARHEAD DR WHISTLER BC VON 184 0 Whistler Prime no longer
NfA WHISTLER PRIME VACATION PROPERTIES BEAR LODGE Whistler 4314 MAIN ST STE 301 WHISTLER BC VON 184 0 Whistler Prime no longer
NjA WHISTLER PRIME VACATION PROPERTIES BEAR LODGE - MULTIPLE UNITS Whistler 4314 MAIN STSTE 311 WHISTLER BC VN 184 0 Whistler Prime no longer
NfA WHISTLER PRIME VACATION PROPERTIES BEAR LODGE - MULTIPLE UNITS Whistler 4314 MAIN ST WHISTLER BC VON 184 0 Whistler Prime no longer
NfA DEBBIE HAMPTON BLACKCOME GREENS Whistler 4544 BLACKCOME WAY #20 WHISTLER BC VON 184 0 NO LONGER RENT
NfA VACATION INTERNATIONALE, INC. CLOCKTOWER Whistler 4341 VILLAGE LANE WHISTLER BC VON 184 0 0 No longer exist, is
NjA WHISTLER PRIME VACATION PROPERTIES DEER RUN Whistler 3300 PTARMIGAN PL STE 304 WHISTLER BC VON 183 0 Whistler Prime no langer
NfA WHISTLER PRIME VACATION PROPERTIES DEER RUI Whistler 3300 PTARMIGAN PL STE 303 WHISTLER BC VON 183 0 Whistler Prime no longer
NfA DURLACHER, PETER & DURLACHER, ERIKA DURLACHER HOF PENSION Whistler 7055 NESTERS RD WHISTLER BC VON 187 0 The Pension is not longer
NjA WHISTLER PRIME VACATION PROPERTIES EAGLE LODGE Whistler 4314 MAIN ST STE 334 WHISTLER BC VON 184 0 Whistler Prime no longer
NfA WHISTLER PRIME VACATION PROPERTIES GLACIER REACH Whistler 4388 NORTHLANDS BLVD STE 120 WHISTLER BC VON 184 0 Whistler Prime no longer
NfA WHISTLER PRIME VACATION PROPERTIES GRANITE COURT Whistler 4405 BLACKCOME WY STE 402 WHISTLER BC VON 184 0 Whistler Prime no longer
NfA WHISTLER PRIME VACATION PROPERTIES GRANITE COURT Whistler 4405 BLACKCOME WAY STE 308 WHISTLER BC VON 184 0 Whistler Prime no longer
NjA WHISTLER PRIME VACATION PROPERTIES NORTH STAR Whistler 4355 NORTHLANDS BLVD STE 83 WHISTLER BC VON 184 0 Whistler Prime no langer
NfA WHISTLER PRIME VACATION PROPERTIES PAINTED CLIFF Whistler 4891 PAINTED CLIFF RD STE 10 WHISTLER BC VON 184 0 Whistler Prime no longer
NfA WHISTLER PRIME VACATION PROPERTIES THE MARQUISE - MULTIPLE EVENTS Whistler 4205 SPEARHEAD DR WHISTLER BC VON 184 0 Whistler Prime no longer
NfA TPI MANAGEMENT - CANADA INC. TPI MANAGEMENT - CANADA INC. Whistler 2137 LAKE PLACID RD WHISTLER BC VON 182 0 Deson't exist
NjA LATOUR GROUP MANAGEMENT CANADA, INC WHISKI LACK AT ASPENS Whistler 4200 SPEARHEAD DRIVE WHISTLER BC VON 184 0 Latour - no longer
NfA LATOUR GROUP MANAGEMENT CANADA, INC WHISKI JACK AT CASCADE Whistler 4315 NORTHLANDS BLVD WHISTLER BC VON 184 0 Latour na longer manage
N Latour no longer manage
NfA LATOUR GROUP MANAGEMENT CANADA, INC WHISKI LACK AT FITZIMMONS Whistler 4234 SUNRISE ALLEY WHISTLER BC VON 184 0 respabarwriaabivio
N/A LATOUR GROUP MANAGEMENT CANADA, INC WHISKI JACK AT IRONWOOD Whistler 3217 BLUEBERRY DRIVE WHISTLER BC VON 184 0 Latour na longer manage
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MRDT +1% Submission

Status Taxpayer Legal Name Owner/ Name Location Units Phone Number
NjA LATOUR GROUP MANAGEMENT CANADA, INC WHISKI JACK AT LAKE PLACID Whistler 2050 LAKE PLACID ROAD WHISTLER BC VON 184 0 x::;{:’;;‘::d'“t:"::“
oy LATOUR GROUP MANAGEMENT CANADA, INC WHISKI JACK AT NORTHSTAR Whistler 4355 NORTHLANDS BLVD WHISTLER BC VON 184 0 Latour no longer manage
N/ LATOUR GROUP MANAGEMENT CANADA, INC WHISKI JACK AT POWDERS EDGE Whistler 4050 WHISTLER WAY WHISTLER BC VON 184 0 Latour no longer manage
NfA LATOUR GROUP MANAGEMENT CANADA, INC WHISKI JACK AT SNOWBIRD Whistler 4865 PAINTED CLIFF DRIVE WHISLTER BC VN 184 0 Lstour no longer manage
/A LATOUR GROUP MANAGEMENT CANADA, INC WHISKI JACK AT TOWN PLAZA Whistler 4314 MAIN ST WHISTLR BC VON 184 0 Latour no longer manage
/A LATOUR GROUP MANAGEMENT CANADA, INC WHISKI JACK AT TYNDALL STONE Whistler 4338 MAIN ST WHISTLER BC VON 184 0 Latour no longer manage
/A LATOUR GROUP MANAGEMENT CANADA, INC WHISKI JACK AT VALHALLA Whistler 4375 NORTHLANDS BLVD WHISTLER BC VON 184 0 Latour no longer manage
/A LATOUR GROUP MANAGEMENT CANADA, INC WHISKI JACK AT VILLAGE CENTRE Whistler 4295 BLACKCOMB WAY WHISTLER EC VON 184 0 Latour no longer manage
N LATOUR GROUP MANAGEMENT CANADA, INC WHISKI JACK AT VILLAGE GATE HOUSE Whistler 4321 VILLAGE GATE BLVD WHISLTER BC VON 184 0 Latour no longer manage
N/ LATOUR GROUP MANAGEMENT CANADA, INC WHISKI JACK AT WHISTLER CREEK Whistler 2400 CAVENDISH WAY WHISTLER BC VON 184 0 Latour no longer manage
/A LATOUR GROUP MANAGEMENT CANADA, INC WHISKI JACK AT WOODRUN Whistler 4310 SPEARHEAD PLACE WHISTLER BC VON 184 0 Latour no longer manage
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7 ACCOMMODATION SECTRRSUPPORT OF MRDT

HAW

HOTEL ASBOCIATION OF

WHISTLER
Dated: June 20, 2017
RE: Accommodation sector in support of municipal and regional district tax form

A member-based organization representing approximately 4,000 accommodation units, the Hotel
Association of Whistler looks to serve as an advocate and voice for the interest of the hotel industry in
Whistler while ensuring that the views of Whistler's hospitality industry are represented in a meaningful,
coherent, and coordinated way to government and policy makers.

The member hotels include the Fairmont Chateau Whistler, Hilton Whistler Resort and Spa, The Westin
Resort & Spa Whistler, Delta Whistler Village Suites, Aava Whistler Hotel, Adara Hotel, both Pan Pacific
hotels in Whistler and the Four Seasons Resort & Residences Whistler, as well as many other properties
in Whistler that are zoned for nightly tourist accommodation.

Our members understand that the incremental 1% Municipal and Regional District Tax (MRDT) will apply
to purchases of accommodation that are taxable under the Provincial Sales Tax Act within the designated
accommodation area. As evidenced by the letter, our membership is in favor of this application to increase
the tax rate to three percent of the purchase price of accommodation for another five-year period.

The March 2017 MRDT Five-year Strategic Business Plan which outlines the strategic investment plan to
fund tourism marketing, programs and projects in Whistler has been reviewed and approved by member
representatives.

We acknowledge that the minimum support required from the accommodation sector for the tax to be
imposed is at least 51 percent of the number of establishments that would collect the tax within the
municipality/region representing more than 51 percent of the total number of rooms. Our association
represents 59% of the accommodation sector in Whistler, as outlined in the references attached.

BY SIGNING THIS FORM, THE HOTEL ASSOCIATION OF WHISTLER HAS INDICATED THAT IT SUPPORTS
IMPLEMENTATION OF THE MUNICIPAL AND REGIONAL DISTRICT TAX IN THE RESORT MUNICIPALITY OF
WHISTLER AND THAT IT IS AUTHORIZED TO ACT ON BEHALF OF ITS MEMBER ORGANIZATIONS.

FOR AND ON BEHALF OF THE HOTEL ASSOCIATION OF WHISTLER

Yours tpuly,

ef St om. -

y ad Hasan
Chair, Hotel

fation of Whistler

2036 London Lane, Whistler, BC., VON 1B2, Canada
Tel: +1 (604) 935-7021
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BRITISH

Bygd COLUMBIA

Municipal and Regional District Tax Program Requirements — Fall 2015
APPENDIX 1.4

Appendix 1.4 Accommodation Sector in Support of Municipal and Regional District Tax Form

L . ’ o
Legal Name of Applicant: _ FAesOr 4 trwaic Onr/S.!. of Wiwsitev  Rate of Tax (2% or 3%): >le

The Municipal and Regional District Tax is being proposed or is up for renewal in your munici

pality/region. The Municipal and Regional District Tax is intended to
assist municipalities,

regional districts and eligible entities in funding local tourism marketing programs and projects, as outlined in the applicant’s Five-year
Strategic Business Plan. Accommodation providers may request a copy of the Five-year Strategic Business Plan from the applicant.

The Municipal and Regional District Tax will apply to purchases of accommodati

on that are taxable under the Provincial Sales Tax Act within the designated
accommodation area.

As an owner/manager offering accommodation, your input is critical. The
imposed is at least 51% of the number of establishments that would coll
number of rooms.

minimum support required from the accommodation sector for the tax to be
ect the tax within the municipality/region representing at least 51% of the total

BY SIGNING THIS FORM, YOU HAVE INDICATED THAT YOU SUPPORT IMPLEMENTAT

ION OF THE MUNICIPAL AND REGIONAL DISTRICT TAX IN YOUR
MUNICIPALITY/REGION AND THAT YOU ARE AUTHORIZED TO ACT ON BEHALF OF

YOUR ORGANIZATION. [ATTACH ADDITIONAL SHEETS AS REQUIRED]
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BRITISH

B@gd COLUMBIA

Municipal and Regional District Tax Program Requirements — Fall 2015
APPENDIX 1.4

Appendix 1.4 Accommodation Sector in Support of Municipal and Regional District Tax Form

. - Z ©
Legal Name of Applicant: _ Y20 s} DNwnics Sddy F woger Rate of Tax (2% or 3%): o e

The Municipal and Regional District Tax is being proposed or is up for renewal in your municipality/region. The Municipal and Regional District Tax is intended to
assist municipalities, regional districts and eligible entities in funding local tourism marketing programs and projects, as outlined in the applicant’s Five

-year
Strategic Business Plan. Accommodztion providers may request a copy of the Five-year Strategic Business Plan from the applicant.

The Municipal and Regional District Tax will apply to purchases of accommodation that

are taxable under the Provincial Sales Tax Act within the designated
accommodation area.

As an owner/manager offering accommodation, your input is critical. The minimu

m support required from the accommodation sector for the tax to be
imposed is at least 51% of the number of establishments that would collect the tax within the municipality/region representing at least 51% of the total
number of rooms.

BY SIGNING THIS FORM, YOU HAVE INDICATED THAT YOU SUPPORT IMPLEMENTATION OF THE MUNICIPAL AND REGIONAL DISTRICT TAX IN YOUR
MUNICIPALITY/REGION AND THAT YOU ARE AUTHORIZED TO ACT ON BEHALF OF YOUR ORGANIZATION. [ATTACH ADDITIONAL SHEETS AS REQUIRED]
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BRITISH
el COLUMBIA Municipal and Regional District Tax Program Requirements — Fall 2015
APPENDIX 1.4

Appendix 1.4 Accommodation Sector in Support of Municipal and Regional District Tax Form

. pe o
Legal Name of Applicant: __ T2 SO+ Munic UP__.,.«J o Wina Stiev Rate of Tax (2% or 3%): O (e

The Municipal and Regional District Tax is being proposed or is up for renewal in your municipality/region. The Municipal and Regional District Tax is intended to
assist municipalities, regional districts and eligible entities in funding local tourism marketing programs and projects, as outlined in the applicant’s Five-year
Strategic Business Plan. Accommodation providers may request a copy of the Five-year Strategic Business Plan from the applicant.

The Municipal and Regional District Tax will apply to purchases of accommodation that are taxable under the Provincial Sales Tax Act within the designated
accommodation area.

As an owner/manager offering accommodation, your input is critical. The minimum support required from the accommodation sector for the tax to be

imposed is at least 51% of the number of establishments that would collect the tax within the municipality/region representing at least 51% of the total
number of rooms.

BY SIGNING THIS FORM, YOU HAVE INDICATED THAT YOU SUPPORT IMPLEMENTATION OF THE MUNICIPAL AND REGIONAL DISTRICT TAX IN YOUR
MUNICIPALITY/REGION AND THAT YOU ARE AUTHORIZED TO ACT ON BEHALF OF YOUR ORGANIZATION. [ATTACH ADDITIONAL SHEETS AS REQUIRED]

Property Name Address Number Owner/Manager Signature

of Units (Print Name)
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“h BRITISH
COLUMBIA

Municlpal and Regional District Tax Program Requirements — Fall 2015
APPENDIX 1.4

Appendix 1.4 Accommodation Sector in Support of Municipal and Regional District Tax Form

Legal Name of Applicant: _ 050 (MNuunici padt 1) ofF st Rate of Tax (2% or 3%): 23 @

The Municipal and Regional District Tax is being proposed or is up for renewal in your municipality/region. The Municipal and Regional District Tax is intended to
assist municipalities, regional districts and eligible entities in funding local tourism marketing programs and projects, as outlined in the applicant’s Five-year
Strategic Business Plan. Accommodation providers may request a copy of the Five-year Strategic Business Plan from the applicant.

The Municipal and Regional District Tax will apply to purchases of accommodation that are taxable under the Provincial Sales Tax Act within the designated
accommodation area.

As an owner/manager offering accommodation, your input is critical. The minimum support required from the accommodation sector for the tax ta be

imposed is at least 51% of the number of establishments that would collect the tax within the municipality/region representing at least 51% of the total
number of rooms.

BY SIGNING THIS FORM, YOU HAVE INDICATED THAT YOU SUPPORT IMPLEMENTATION OF THE MUNICIPAL AND REGIONAL DISTRICT TAX IN YOUR
MUNICIPALITY/REGION AND THAT YOU ARE AUTHORIZED TO ACT ON BEHALF OF YOUR ORGANIZATION. [ATTACH ADDITIONAL SHEETS AS REQUIRED]
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‘ COLUMBIA Municipal and Regional District Tax Program Requirements — Fall 2015
APPENDIX 1.4

Appendix 1.4 Accommodation Sector in Support of Municipal and Regional District Tax Form

. 8 s O
Legal Name of Applicant: _ReSor 4 DN € pulii'vey oF mSagiia Rate of Tax (2%or 3%): < o

The Munidipal and Regional District Tax is being proposed or isup for renewal in your munidpality/ region. The Munidpal and Regional District Taxis intended to
assist municipalities, regional districts and efigble entities in funding local tourism marketing programs and projects, as outlined in the muu:nm:ﬁ__“ﬂ,_ﬁ.wmm_.
Srategic Business Plan. Accommodation providers may request a copy of the Five-year Srategic Business Flan from the applicant.

The Municipal and Regional District Tax will apply to purchases of accommodation that are taxable under the Provindal Sales Tax Act within the designated
accommodation area.

As an owner/manager offering accommodation, your input is eritical. The minimum support required from the accommodation sector for the taxto be

imposed isat least 51% of the number of establishmentsthat would collect the tax within the munidpality/ regicn representing af least 51%of the total
number of rooms.

BY SGNING THISFORM, YOU HAVEINDICATED THAT YOU SUPPORT IMFLEM ENTATION OF THE M UNICIPAL AND REGIONAL DISTRICT TAX IN YOUR
MUNICIPALITY? REGION AND THAT YOU ARE AUTHORIZED TO ACT ON BEHALF OF YOUR ORGANIZATION. [ATTACH ADDITIONAL SHEETS AS REQUIRED)
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BRITISH

COLUMBIA Municipal and Regional District Tax Program Requirements — Fall 2015
APPENDIX 1.4

.y.

Appendix 1.4 Accommodation Sector in Support of Municipal and Regional District Tax Form

Legal Name of Applicant: esoct Miwich .u_.rwwwf__ ot riier Rate of Tax (2% or 3%): o X

The Municipal and Regional District Tax is being proposed or is up for renewal in your municipality/region. The Municipal and Regional District Tax isintended ta
assist munidipalities, regional districts and eligible entities in funding local tourism marketing programs and projects, asoutlined in the applicant' ERve-year
Srategic Business Plan. Accommodation providers may request a copy of the Five-year Srategic Business Plan from the applicant.

The Municipal and Regional District Tax will apply to purchases of accommodation that are taxable under the Provindal Sales Tax Act within the designated
accommodation area.

Asan owner/ manager offering accommodation, your input is critical. The minimum support required from the accommodation sector for the taxto be
imposad is at least 51%of the number of establishmentsthat would collect the tax within the municipality/ region representing at least 51%of the total
number of rooms.

BY SENING THISFORM, YOU HAVE INDICATED THAT YOU SUPPORT IMPLEV BENTATION OF THE M UNICPAL AND REGIONAL DISTRICT TAXIN YOUR
MUNIQPALITY REGION AND THAT YOU AREAUTHCRIZED TO ACT ON BEHALF OF YOUR ORGANIZATION. [ATTACH ADDITIONAL SHEETSAS REQUIRED]
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COLUMBIA Municipal and Regional District Tax Program Requirements — Fall 2015
APFENDIX1.4

Appendix 1.4 Accommodation Sector in Support of Municipal and Regional District Tex Form

N &
Logal Neme of Applicant: _ReSort NG pula'vey oF WS poe e Tex ovhor a0 2 fo

The Municipal and Regional District Tax is being proposed or is up for renewal in your municipality/ region. The Municipal and Regional District Tax isintended to
assist municipalities, regional districts and eligible entitiesin funding local tourism marketing programs and projects, as outlined in the applicant'[Bve-year
Srategic Business Flan, Accommodstion providersmay request a copy of the Fve-year Srategic Business Flan from the applicant.

The Munidpal and Regional District Tex will apply to purchasss of accommodation that are taxable under the Frovindal Sales Tax Act within the designated
accommodation area. :

Asan owner/ manager offering accommadation, your input is critical. The minimum support required from the accommodation sector for the taxto be
imposed is at least 51%of the number of establishments that would collect the tax within the munidipality/ region representing at least 51%of the total
number of rooms.

BY SGNING THISFORM, YOU HAVE INDICATED THAT YOU SUPPORT IMPLEM ENTATION OF THE M UNICIPALAND REGIONALDISTRICT TAXIN YOUR
MUNIQPALITY/ REEION AND THAT YOU AREAUTHORIZHD TO ACT ON BEHALF OF YOUR CRGANIZATION. [ATTACH ADDITIONAL SHEETSAS REQUIRED)
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AFPENDIX 1.4

MRDTS WHISTLER FIVE YEARRATEGIC PLAN (2048022) - RESUBMITTEL

Appendix 1.4 Accommeodation Sector in Support of Municipal and Regional District Tax Form

* (=]
Legal Name of Applicant: Rosord Mun €8 puli'ey of wINSH gy or Ty (2%or 3%): o

The Municipal and Regional District Tax is being proposed or is up for renewal in your municipality/region. The Munidpal and Regional District Taxisintended to
assigt municipalities, regional districtsand eligible entities in funding local tourism marketing programs and projeds, asoutlined in the applicant'[Bve-year
SrategicBusiness Aan. Accommadation providers may request a copy of the Five-year Srategic Business Flan from the applicant.

The Resort Municipality of Whistlef

The Munidipal and Regional District Tax will apply to purchases of accommodation that are taxable under the Provindal Sales Tax Act within the designated
accommaodation area.

As an owner/ manager offering accommadation, your input iscritical. The minimum support required from the accommeodation sector for the taxto be
imposed isat least 51%of the number of establishments that would colledt the tax within the munidipality/ region representing at least 51%of the total
number of raooms.

BY SGNING THISFORM, YOU HAVEINDICATED THAT YOU SUPFORT IMALBM ENTATION OF THEMUNIQPAL AND RESIONAL DISTRICT TAXIN YOUR
MUNIQPALITY! RES ON AND THAT YOU AREAUTHORIZED TO ACT ON BEHALF OF YOUR ORGANIZATION. [ATTACH ADDITIONAL SHEETSAS REIUIRED]
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Municipal end Regional District Tax Program Requirements— Fall 2015
APPENDIX 1.4

Appendix 1.4 Accommodation Sector in Support of Municipal and Regional District Tax Form

-~ [ &
Legal Name of Applicant: _f@Sort 0Nun s pulicv oF e pote of e pthor 35: O lo

The Municipal and Regional District Tax s being proposed or is up for renewal in your municipality/ region. The Municipal and Regional District Taxisintended to
assist municipalities, regional districts and eligible entities in funding locel tourism marketing programs and projedts, as outlined in the applicant' [Hve-year
SrategicBusiness Flan. Accommeodation providers may request a copy of the Five-year Srategic Business Fian from the applicant.

The Municipal and Regional District Tex will apply to purchases of accommodation that are taxable under the Provindal Sales Tax Act within the designated
accommodation area. -

Asan owner/manager offering accommodation, your input is critical. The minimum support required from the accommodation sector for the taxto be
imposed Is et least 51%of the number of establishmentsthat would collect the taxwithin the municipality/ region representing at least 51%of the total
number of reema.

BY SGNINGTHISFORM, YOU HAVEINDICATED THAT YOU SUPPORT IMFLEV ENTATION OF THE MUNIQIPALAND _ﬂugﬂm_ﬂﬂl_..}x"z YOUR
MUNIGPALITY? REGION AND THAT YOU AREAUTHORIZED TO ACT ON BEHALF OF YOUR ORGANIZATION. [ATTACH ADDITIONAL SHEETSAS REQUIRED]
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Municipal and Regional District Tax Program Requirements - Fall 2015
APPENDIX 1.4

Appendix 1.4 Accommaodation Sector in Su pport of Municipal and Regional District Tax Form

Legal Name of Applicant: __ 2080t i G pods 9 of rnisker. Rate of Tax (2% or 3%): _ 1O

The Municipal and Regional District Tax is being proposed or is up for renewal in your municipality/region. The Municipal and Regional District Tax is intended to
assist municipalities, regional districts and efigible entities in funding local tourism marketing programs and projects, as outlined in the applicant’s Five-year
Strategic Business Plan. Accommodation providers may request a copy of the Five-year Strategic Business Plan from the applicant.

The Municipal and Regional District Tax will apply to purchases of a

ccommodation that are taxable under the Provincial Sales Tax Act within the designated
accommodation area,

As an owner/manager offering accommodation, your input s critical. The minimum support required from the accommodation sector for the tax to be

imposed Is at least 51% of the number of establishments that would collect the tax within the municipality/region representing at least 51% of the total
number of rooms.

BY SIGNING THIS FORM, YOU HAVE INDICATED THAT YOU SUPPORT IMPLEMENTATION OF THE MUNICIPAL AND REGIONAL DISTRICT TAXIN YOUR
MUNICIPALITY/REGION AND THAT YOU ARE AUTHORIZED TO ACT ON BEHALF OF YOUR ORGANIZATION. [ATTACH ADDITIONAL SHEETS AS REQUIRED]
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Municipal and Regional District Tax Program Requirements — Fall 2015
APPENDIX 1.4

Appendix 1.4 Accommodation Sector in Support of Municipal and Regional District Tax Form

Legal Name of Applicant: _ Rasork i G ?Paj of wINORU e of Tax (2% or3%): ¢°

The Municipal and Regional District Tax is being proposed or is up for renewal in your municipality/region. The Municipal and Regional District Tax is intended to

assist municipalities, regional districts and eligible entities in funding local tourism marketing programs and projects, as outfined in the applicant’s Five-year
Strategic Business Plan. Accommodation providers may request a copy of the Five-year Strategic Business Plan from the applicant.

The Municipal and Regional District Tax will apply to

purchases of accommodation that are taxable under the Provincial Sales Tax Act within the designated
accommodation area.

As an owner/manager offering accommodation, your Input is critical. The minimum support required from the accommodation sector for the tax to be

_BtnannWm:nnﬂmnan.:_.ﬁsﬁavmqu*nuﬂr_wsﬂu:ﬂnﬁﬂin:_nno__oﬂzﬁg.&_s the municipality/region representing at least 51% of the total
number of rooms.

BY SIGNING THIS FORM, YOU HAVE INDICATED THAT YOU SUPPORT IMPLEMENTATION OF THE MUNICIPAL AND REGIONAL DISTRICT TAX IN YOUR
MUNICIPALITY/REGION AND THAT YOU ARE AUTHORIZED TO ACT ON BEHALF OF YOUR ORGANIZATION. [ATTACH ADDITIONAL SHE! AS REQUIRED]
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"% BRITISH
‘ COLUMBIA Municipal and Regional District Tax Program Requirements - Fall 2015
APPENDIX 1.4

Appendix 1.4 Accommodation Sector in Support of Municipal and Regional District Tax Form

Legal Name of Applicant: __ Rgsoct i) oac,f_ of nus v Rate of Tax (2% or 3%): .Uea

The Municipal and Regional District Tax is being proposed or is up for renewal in your municipality/region. The Municipal and Regional District Tax is Intended to
assist municipalities, regional districts and eligible entities in funding locai tourism marketing programs and projects, as outlined in the applicant’s Five-year
Strategic Business Plan. Accommodation providers may request a copy of the Five-year Strategic Business Plan from the applicant.

The Municipal and Regional District Tax will apply to purchases of accommodation that are taxable under the Provincial Sales Tax Act within the designated
accommodation area.

As an owner/manager offering accommodation, your input is critical. The minimum support required from the accommodation sector for the tax to be
imposed is at least 51% of the number of establishments that would collect the tax within the municipality/region representing at least 51% of the total
number of rooms.

BY SIGNING THIS FORM, YOU HAVE INDICATED THAT YOU SUPPORT IMPLEMENTATION OF THE MUNICIPAL AND REGIONAL DISTRICT TAX IN YOUR
MUNICIPALITY/REGION AND THAT YOU ARE AUTHORIZED TO ACT ON BEHALF OF YOUR DRGANIZATION. [ATTACH ADDITIONAL SHEETS AS REQUIRED]
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SN TER Municipal and Regional District Tax Program Requirements — Fall 2015
fhgy@® COLUMBIA APPENDIX 1.4

Appendix 1.4 Accommodation Sector in Support of Municipal and Regional District Tax Form

Legal Name of Applicant: _2050CY IUAMNG oty of Whistsy Rate of Tax (2% or 3%): 3%

The Municipal and Regional District Tax is being proposed or Is up for renewal In your municipality/region. The Municipal and Reglonal District Tax is intended to
assist municipalities, regional districts and eligible entities in funding local tourlsm marketing programs and projects, as outlined in the applicant’s Five-year
Strategic Business Plan. Accommodation providers may request a copy of the Five-year Strategic Business Plan from the applicant.

The Municipal and Regional District Tax will apply to purchases of accommodation that are taxable under the Provincial Soles Tax Act within the designated
accommodation area.

i iti ired from the accommodation sector for the tax to be
As an owner/manager offering accommodation, your input is critical. The minimum support requi d fron
imposed is at least 51% of the number of establishments that would callect the tax within the municipality/region representing at least 51% of the total
number of rooms.

E MUNICIPAL AND REGIONAL DISTRICT TAX IN YOUR
BY SIGNING THIS FORM, YOU HAVE INDICATED THAT YOU SUPPORT IMPLEMENTATION OF TH
MUNICIPALITY/ mmm_oz.qu THAT YOU ARE AUTHORIZED TO ACT ON BEHALF OF YOUR ORGANIZATION. [ATTACH ADDITIONAL SHEETS AS REQUIRED]
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